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"INTRODUCTION TO THE REVISED EDITION : 4
= .

~
Al
.

The need fof 1nformation on the general subject of marketing and ~
low-inqome consumers became apparent in the early work of the Task -
Force on Marketing and the Fow-Income Consumer (originally namgd

the Task Force on Commercial Services to Low-Income Urban Areas),
‘established'by the Secretary of Commerce's National Marketing
Advisory Committee. Accordingly, a Clearinghouse was established at
the University of Minnesota in early 1968. - Interested parties
contributed references to the Clearinghouse, and from thege mang
conxnlbutionj/five separate b1b1iographies were prépared for limited

.

, distribution . * oo

E 3

) Since the n%ed‘for facts about marketing and low-income cqnsumers .
proved to be so extensive, the United States Depértment of Commerce

- arranged -for the consolidation-and annogation of a single bibliography .
containing %he most importagt materials ava11ab1e. The first bibliography
Bibliogfaphy on Marketing to Low-Income Consumers, published in January,
1969, contained 236 separate entries which were classified into five
major sections. . The test for inclusion was whether or not the reference
dealt with 'some ‘aspect of marketing and. low-income consumers. . »

. e o -
) The Revised Bibliography, Marketing and the Low-Income Consumer)

contains 326 entries, classified the same wgy as those in the origthal .,

bibliography Included areymaterials dealing with the’ charadcteristics’
“of the market system serving low-1ncome consumers and with programs
designed to \mprove the market system Problems encourftered in low-

o lncome marketlng are also inqiuded. .

3

Some materials have been excluded Wecause the éditors could not find .
complete references; and, undouqtedly, thére have’also been ccidental -
omissions. For th#se omissions and fdr errors in the biblioZraphy,

.the editors accept, responsibility.’ . : T e, ‘

. agreed to transfer the Clearinghouse from tke Universify of Minnesota
to the Smal! Business Guidance and Development Genter, School of
Bysjiness and Public Administration, Howard University, Washington D.C.

~" The materials collected by the Clearinghouse are ¢f ' equal’ interést te
those using ACCESSvI\r the Center's f:ee-monthly publication ) ‘
. ~ ' —_— , vad
Those who have appropriate materidl are urged to send them to Librarian,
Business Library, School of Busiﬁess and Public Administration, Howard.
University, Waghingebn D,C. ' 20001., 'The Center will amnotate such

. .. materials.in ACQESSIONS and ifn future editions of the Center's ;

bibliography, I . . £

The rtment, Dr. Bobert J= Holloway and the NMAC Task Force have Zz




» + It is the expressed hopg ©f the Task Force that Uni{(‘ersities through-
ot the country will use these Bibliographies_.and ACCESSIONS to -
build the‘ir own li'.braries"on' this important subject matter-. ’ ;

‘ . - . Co o , -

’ Graduate students at the Upiversity of Mipnesota were: responsibﬁ.e_. )

.+ for preparing ‘most of the entries. These.students were: ‘Richard K.
" Allendorf, Jemes W. Cagley, Amin F. Eldirghami, Robert N. Fiske %
.and Hugh Willemse. Mary Jo Loso typed the entire manuscript, ' The
, bublication of, this Bibliographly was coordinated in the Marketing.

' 'and Consumer~Affairs Division, Office of Domestic Business Policy,
; Bureau gf Domedtic Coutnerce, U.S.'Depar"tmeht of Commerce. To these

' persons, .to the NMAC Tagk Force Members, and to-all those who-
contyibyted reference items and in other ways encouraged the t
o .

:

» project; we-express our appreciation. .
Ll » * ' 4,
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V L RN - . b. ’ | * . ! . e .
s ; A, -ﬁharacteristiqs and f?.uying Practices of ﬁow;inpome C onsumers
- . - . R 1 L ’ - PR
' ‘e . ' \| se. 44 ‘e ' . < . \ "
) «.\.. ce . oy | ..
. " . : . " a i . ' D [ .
1.. . ADVERTIBING: REACHING VAST NEGRO MARKETS. New York Times,

Business and Financil Section, Vol, 114, September 12,-1965, p.- 4. New York
Times, 229 West 43rd St., New York, N. Y. 10036, ‘. -

N -  Special arti'cle'summarizing Jhe opinion of m\_rk(‘ating spe'é{alists, .
advertisers, and publishers on effec{jve selling appeal to the Negro donisumer
| market. Considers Negro-media ads, ‘Negro models, and conventional advertiging
__ dppeals as the léast effective approaches fo the Negro market. Regards as the * _
A most profitable approaches,g-direct confacts and closer working relations with - !
c.hurches,‘ civil rights groups, and commuhity leadérs. o
. \ ) .

. — , »

. - e B A
' - 2 AIR MEDIA AND THE U.S, NEGRO MARKET - 1964. Sponsor Magazine,
o Vol.-18, August 1964, pp. 81-54,° Sponsor Magazine, 25 West 45th St., .New York,
: ‘ C = o

N. Y. 10036, < — : . .. :

‘j"“‘ N ) . . ¥ . s - -

! Defineés and analyzes the distinguighing features of the Negro market in

‘-4 7 comparigon with the mass market. Lists the principal Negro-appeal radio stations
% iy the 1. S. with the numbet and percent-of weekly broadcast hours of programming
” A directed at Negroes. ‘Estimates the number of Negro-appeal radio outlets at 500
 ~and advertising expenditures at $25 million apnually. Notes chapges in the '"all- _
"white" complexion of major T, V. advertigers, D '
. . . . o . e - ) : . . & ,

.

[N .

3. . ANAMERICAN DILEMMA. Gunnar Myrdal, & al., eds.“1944, Harper &
ngf,pu\lsnshqrs; 49 East 33rd St., New York, N.-Y. 10016, $7.56: - . - - -

" An analys:is of anthropolt;gical, é:u’Itural, social econ6mié, legal, political,
educational, and spirit‘?al aspects of Negro minority. - . -

-

.
,-I

. t . , . "

4.© " THE AMERICAN NEGRO REFERENCE BOOK, -John P, Davis, ed. 1966,

Prentice-Hall, Inc., Englewood Cliffs, N. J. 07631. 969p, $22. 50,

) .+ An histdrig:’ ‘ appraisal ’(broﬁght up to date) of the directions in which
Negroes are moving ih American society; some predictions as to futere trends, .
] - » , 5 - . PR ‘
. . . . )

V4 . . o

. 5. . APPLYING MARKETING RESEARCH ,EXPERIENCE :I'O THE RACE/ -~
POVERTY PROBLEM. 'Daniel Yankelovich. 1968, Daniel Yankelovich,_Inc.;

L I

575 Madison Ave:, New York, N. Y. 40022- 32 p.

some research ré&bults from a. marketing viewpoint.

M . Emphasis on the regearch aspects of the pc;vex:ty grpblem. Summarizes




) " 8. BEYOND HE ELTING POT Natha Glazen and Daniel B Moymhan

'1963. Massachuse titute of Techhology Press, Massachusietts Institute of .
‘Technology, Cambridge, Mass. ' 02139, 360p $1.95. - . '

* The point of departure is ﬂ( recog‘dftlon that, ethmmty is'a permaneht
.quahty of the Amerlcan somety, partlcul&rly the clnes )

»”

-
o T
[N

7. $ 2. BILLION-}(EGRO F’URN”ISH]&\IGS MARKET lSEEN BY 'EBONY v,
Advertising Age, ¥ol. 34, March-25, 1963, p. 88. Advertlsmg'Age 7:40 Rush
st.;, Chlcago ol 60611, ‘ = . .

- .

- A br1ef account of’ pro;ected estimates of Negro !u,rmture purchases

., . .

BLACK AMERICA: SOME CONSUMPT'ION PATTERN DIFFERENCES
. BETWEEN URBAN:WHITES AND NEGROES James E. Sta.fford Keith Cox and
James B. Higgenbotham. Social Science Quarterly, Vol 49, December 1968, h
pp. 619-630. Sociil Science Quarterly, Southwestern Social Sclence Association,

*s

Lomslana State Umverslty, "Baton Ro.uge Lou1s1an-a 70803. $1.75., —,

' Evaluatioh of the nature of the Negro market comparison w1th the u:rban
*  white market} ' , .

'

- v . s . , . .

H * 3 . A 4

; - - "3 ’ . ' - '
. . . .

o

9. BLACK FAMILIES IN WHITE AMERICA. Andrew Billingsley. 1968.
Prenmce-HaIJ Inc., Englewood Cliffs, N. J. 07631, 218p $4. 95. '

R Thiis book traces the Old World heritage of the Neg'rg family and the
, impact of socr,al forces on it in the New. World, .

..
R T - . 4
>

[ " e

*

10.,, ° BLACKIS HenryS. ¢Clarfc. Sales ‘Management Magazine, Vol. 103,
September 1969, pp. 64- 69, Sales Management Magazine, 34 N. Crystal St. E.;
Strousburg, Pénn. 10301, 3. 75 .

The article points out that Negroes may not have : com-pulswe need to
buy prestlge labels, bigger cars efc., as is often assumed by many marketers.

~ - 4
.

ot

’

11. - BLACK POWER IN THE MARKETPLACE. Sales Management Magazine,
Vol. 97, September 13, 1966, p. 36. " Sales Management Makazine, 630 Third
Ave., New York, N. Y. 10017

Consumer-goods companies will be mcreasmgly. confronted with boyc ott
threats as Negroes move to the the economic power they have
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-V 12—~ " BLACKS IN AMERICA.' Socigl Science Q terly, Vol. 49, December .,

" 1968, Social Science Quartérly, University of Texds at Austin, Austin, Texas - '

. TeT12. I 4 ‘
-*A double-length.igsue deahng with thé Negrq in Ampr{ca. Four - . ,
articles deal with marketing problems specifically, o iy ‘
- b ? N . . , ! b <,
. . ‘ \ 1 * ‘ ._ . " . ) .. = . ' . ‘e .‘ - -"z,:* A- . 5'
*)' 13. - BLACKS, WHITES & PRODBCTS: RELATIVE DEPRIVATION & , "« L

++< ' " Social Science Quarterly, Vol, 49, Decemiber 1968, pp. 631-642, Social 1
) ‘Science Quarterly, Southwestern Social Science Association, Louisia.na‘:§,tat6

University, Baton Rouge, Louidiana 70803, $L.75,

. REFERENCE RO%® BEHAVIOR.. Mongaé S. Summers and Grady D.” Bruce. * -

' ~ \ . ' - -~ ' ’n‘ ' . . 4 4
' ©+  Report on the applif:at;ign of 3-sort methodology to some pg;oblen; . r
Telating to reference groltp tﬁedr;; and relative depriva jon in the study’of black
and whité housewives, ‘ ' S ) oo O
3 N . 'g ; - . P : o N
. < 14 THE BLS INTERIM BUDGET FOR ‘A RETIRED COUPLE, MargayetS, ,
: Stotz.” Monthly Labor Réview, 'Vol, 83,” November 1960, pp. 1141-1157. U.S. T

- ‘Esﬁ'mates of the cgst of a-"modest but adequa'te';{s'tandard of living for a .
- man age 65 or over and his wife (living iy ¥ented hdusing), at autumn- 1959 prices,. .
+in-20 large cities and their suburhs. Includes a detailed list;of goods and 'ser- T
- Mces considered necessary for retired couf)les to maintain the specified living . -
standard as determined by levels of living actually achieved in the 1950's; and
describes how this yepresentative list was developed and priced.’ ,
. ] A .

_Dept. of Labor, Byr. ‘6f Labor Statistics. - o

-

? 4

, o :~ ’ - - L ] * :—f
15, A BUDGET FOR AN ELDERLY.COUPLE. Social seXurity Bulletin,’ e
Vol. 11, Febr\uary 1948, pp. 4-12. (out of print) ' //
Con'&ins estimates of,the cost of a "modest but adequate" standard of
. living for a couple age 65 or- 51der, at March 1946 and June 1947 prices, in eight . -

Iarge citiés. (Concepts and techniques used to compile this budget were the same
as those employed in developing the original BLS City Worker's ?udget. ) R
! . . . . . ] "

. e , ‘ ’ v . . . )
N 4§ . /) K , . . ', R -
YT e, . , BUDGET FOR AN 'ELDERLY (_JOI}PLE: INTERIM REVISION BY THE
. BUREAU OF LABOR STATISTICS. Mollie Orshansky. Social Security_ Bulletin,’

.

Vol. 23, December 1960, pp. 26-36., (ayt of print)
" ' .
; A summary report on "The BLS Interim Budget for a Retired Couple. "_
4 Includes a discussion of various conceptual problems encountered in developing .
' " normative living cost estimates for a retired couplé, and some of the limitations ~

of thig particular budget for the multitude of purposes for which budgets for older
persons and families are neéd}d. : ) e

b L .  _3-
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17 BURGEONING MIDISLE EJ'LASS EOOS(I‘ING NEGRO BUYING POWER,
. C. Taylor: SalesWanagement Magazide, Vol. 93, November 20, 1964,
pp. 77-78. Sales MagmenbMagazme 630 Third Ave.; New Yark, N. Y.'-10017.

Study pinpoints how NegTo spend1ng patterns differ from those of White
consumer units ‘and examines fyture growth, of Negro market segment. = .
P S

k] r

. \ .
. .

. L4 . . R

\ . od

.- -~ f ‘ tf .
. - '3
- 18.,, ‘CHANGES IN CONCEPTS OF INCOME ADEQUACY OVER THF.‘,AST
. CENTURﬂ Helen H. Lamale, Amencgi Economic Bev1ew Vol. 48, May
1958, pp. .201-299, -"American Econom1c Revuvw, 625 Noyes St., Evanston
' ol 60201 ‘

[ 4

L}

An analysis of the rela.tlonslnp over 'time between actu‘a.l levels of living
1n the Unjted States and goals or standards of living wh1ch have been accdpted in’
dlfferént historical periods and for different purposes;. and a discussion of: the
1mp11cat10ns in this relauonshj.p for present day concepts’ of income adequdcy.

/.

- "

Y . J -

19, C}]ANGING PATTE RS IN EMPLOYMENT OF NON-WHITE WORKERS
Joe L. Russell. Monthly Labor Review, .Vol. 89, May ]7966 pp. 503-509,

*U. S. Dept. of Libor, Bur. of Labor S'tatlstlcs Reprint awilable from Bur. ofs
Labor Statistics, Publicatmnsgofflc.e Rm. 15§9 GAO,. Washington, D. C 20212
Free. (out of print) .. 5 o

Occupauonal b\reakdown in numbers and percentages & wlnbe and non- _
white between 1955-1965,) ~  * L, C e
20./  CHARACTERISTICS OF FAME(JES AND PERSONS LIVING IN METRQ-
POLITAN POVERTY'AREAS, CURRENT POPULATION REPORTS. Vol. 61, June -

1969, 16 p. GPO. 35¢.
$

L ‘Brietf overw)ge_w of salient gharacteristi¢s of low-income consumers.

¥
-

, 21, CHA;IACTERISTICS OF FAMILﬁ:S RESIDING IN 'POVERTY A.REAS'
MARCH 1966. August 24, 1966. (Senes P-23, No. 19) U.S. Dept. of Commerce,
Bureau of the Census. (out of print) ""h%ﬁ AR ) ‘ e

A report presents summary statistics on famlhes in March 1966 residing
in "géverty areas" within standard metropolitan statistical areas (SMSA's) with  »
1960 population bf 250, 000 or more. These families are wbite (57. 9%) and non-
white (42.1%); headed by a male (79. 9%), an unemployed person,® and sémi-
skilled or unskilled workers; and con nglarge number of cnildfen under 18 -
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—STANDARD. Autumn 1966, (Bullétin No. 1570f) U. S. Dept. of Labor, .Bur.
* . of Labonr Statistics. éPO 140 p. . 30¢. d - ’

- b . ’ .
v ~ e : . - '

SN e . ' L’-

22. ° CITY WORKER'S FAMILY BUDGET FOR A’MODERATE LIVING . ‘

.

3

~

\ . " - N
This Bulletin attempts to estimate how much it costs a person to live
- depending on age, sex, type of family, and the standard of living to which the
family aspires.: - : * : . ‘

-

_ 4 -
-, . . .
- . ‘ - Ay ' ’
-

- -

. .- ' _ ! « . . . - . , . ' i
23. CLOTHING EXPENDITURES OF U.S. FAMILIES. September 1966. . e
‘(ARS 62-5) pp. 3-8, U. S. DepaPment of Agriculture, Consumer and Food ~ - _ /
Economics Research Divisioz[:P —~ARS,- Federal Cenfral Building, Hyaitsville; Md. , -

.
- n

20782. Free. (out of prinmt

~ o, Variaﬁoxis {n clothing expenditures according to income, aceof - * .-
- redidence, -and family size, - Data are,in dollar amounts and percentages of total , *
expenditures. ) . - SR L -
o R AR
* - : i - ’ ~ ’JQ
24, - COMMUNITY'ACTION PROGRAM. Office of Economic Opportuﬁify,
Waghingtén, D.C. 20506, Free. . . ' .- ‘?

. A number of.bjroc.hur('?s are available which giv'e direction to ghetto
,dwellers on such subjects as Credit Unions, Home Food Production, and man§ -
more, . o RN o . .

< v - [

.
PR L < _ S M
. L] .u
‘

/25. . {LOMMUNITY PROFILE. 1966. Office of Economic Opportuhity. . K
~Clearinghouse for Federal Scientific and Technical Information, Springfield, Va. ‘

22151, Price information sheet: request Anhovhcement FA-68-351, July 31,/ S
1968, Prpfiles mdy be purchased by q:ot:jy, by state, or for ghe entire U.S.  , )
. » /7 L i

y  Poverty indicators by county and ity for the Unitgd States, . | ;
+ ' 26. ° COMPARATIVE ACCEPTANCE OF SELECTED PRIVATE-BRANDED FOOD

-

¢

~PRODUCTS BY LOW-INCOME NEGRO AND WHITE FAMILJES. Robert L. King and
Earl Robert Demariche'. Marketing's Involvement in Society and the Ecowomy,’ . -,
August 25, 1969, ' American Marketing Association, flp N. Michigan Ave. ,; Chicago,

Ol. 60601. 20p. ~

. '

A paper ;iresenté}i at the Americaxi Marketing ’Aqsgciation ani_erence', A
Cincinnati, Ohio. Racial analysis of food purchasing patterns agilong loW-income
families illpett‘ateé‘ consequential differences.between Negro and white shoppers. .°-

/ .
.
. .
- N
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. CONSUMER DYNAMICSIN‘THE SUPER MAR:KET 1965 Progressive
sGrocer, 161 Sixth Ave,, Newiork,m -¥: 1ofis. (286 p. @i 95. L

+ ' This cemprehenslve» st:udy of food shoppers hag an\expeqmlly releva.nt

profxi&ofthe Negrostopﬁer = ;,ﬁ ~. . . . IEEEEE
e "a»j ""““"'u' "‘w.f
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. A CONSUMER EXPENDITURES AND INCOME, WITH EMPHASIS ON .
LOW-INCOME FAMIFIES. July 1964, (BLS Report 238-6) U S. Dept. ‘of
Labor, Bu;‘,,,of Labor Statistics. 8p. fout qffn:mt)- PN,

\K}

v . -

\

Summary, data of famlly income and"expendltures;of low,tncome famihes

' . . ‘ T . - " u(
.29, CONSUMER EXRENDITURES AND INCOME TOTAL UNITED STAT,,ES

URBAN AND RURAL, 1960-61. Febrﬁary 1965 Supplément -1 to BLS Report
237-93 (USDA Report CES-15). U.S: Department of Labor, Bureau of Labor ~'

Staﬁstlcs Ofﬁce “of Pubhcat'xons,QVa,ngton D.C," 20212. Free - (out of prim:)

L3

Table 78 on page'8 of tlué s‘)plement contains a "stat:st:l'cal sm}lmary of +
) expend;tures, income, and savings of all Neg'rB"and whlbe urban and rural, famxhes
and smgle consuri‘lﬁ's in ﬁxe Unﬁed States for 1961, ° :
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307 CONS'UMER EXPENDITURES AND lNCO‘vIE URBAN UNITED STATES
1960~ 61 " April 1964,, -(BLS Report 237-38) U.S. Dept. of Labof," Bur of

*Labor Statlstics pfﬁce of Publications, Washlngton D C 20212 ‘24 p. Free

(out of print) -
- -An gytire series with supple,ments is available comparmg family size

age, occupahon d educatton of hea,d race and secondary characte,ristibs w1tft
yearly expend1tures o . \/

4 h P
31. ' CONSUMER INCOME. May 31, 1968. (Setieg P-00, No. 54) U.S, -
Dept. of Commerce, Bur. of the Census. GPO. 32p 30¢. (out-of print) °

'

< Deals witl/ trends in congunier ificome since 1959~ 1960, the ‘structure of .
poor faxmhes» the poverty gap é;ves deflmtlons and explanatlons—-and source
"¢ and reliability of estimates, Also containg’several detailed tables with census .
“ figures braken down by variqus demographie characteristics. These are curreat -
" population ieports o, * ' R T ) !
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32. .  CONSUMER MOTIVATIONS IN@LACK AND WHITE, Hénry Allen Bullock, .
* Harvard Business Review, Vol. 39, May-June 1961, Partl, p, 89, July-August, .
1961, Part 2, p. 110. Haryard Business Review, Reprint Service, Soldiers Field, . *
~ ' , s, "‘ - ’ .

~

Boston, Mass., 02163. - N S ' : =

‘ A compi‘el;ensive study of the differences, distinctions;* and dissimilarities
* bétween ‘white and Negro consumers. Part 1 contains extensive coverage and. - -
analysis of various media appeals, advertising programs, and the behavior of
* Negroes and whités as consumers. Part 2 presents an "integrated marketing pro--
gram' most responsive to the Negro consumer. Separate media mar eting techniques
' ., are regarded as illusory rather than factual.” = . -
. ¢ « : . s . - . . . M
] .38, , . CONSUMER PRACTICES OF THE POOR. Lduise G. Richards. Welfare in..-
", . . Review, Novemher 1966. U.S. Dept, of Health, Edycation, -and Welfare, Welfare"
) Administration.. 24 p. (out of Print)e - ‘ R

This article is an -‘ihteg'gatgd sumpiary'of reséa:rch findinés on 'consume'r,.
~ practices ‘of the pooyggenducted by economists and behavioral s®entists. jt covers.- .
. .\main}y how money is-gpent, s!mpping behavior,. and methods of payments of the ’
poory P ) . : . - -
. -/ . . o ) ’

.
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34. . CONSUMPTION BEHAVIOR OR PRISONERS: THE CASE OF THE INNER ,
CITY SHOPPER.' Marcus»{s’le:ﬁs," George H. “Haines, Jr, and Leonard S. Simon..‘_
Working Paper Ser##t No, 7012, The, University of Rocllester, College of Busineis
Administration,. Ro?hester, New York '\14627_ .

Ny , .

K .. Differences ih consamption behavior associated \ivithLi‘!_ce and income,
A Backgrdund_in@zn;aﬁon within an analytjcal framework. .. . - ~.
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35. .. QONSUMP'I:ION—PATTEMIFFERENCES BETWEEN URB'AN'QWHI'I‘ES -
AND-NEGROES. James'Staffoxjty.’Keith‘Cox, and"James Higginbotham. Social
Science Quarterlys Vol. 49,' December 1968. “Social Science-Quarterly, -University

[

>

of Texas at Ausfin, Austih, Tex.. 78712, | .
- -

- S ‘.‘ ‘ - ‘ -
.36. ~  CONTRASTS IN SPENDING BY URBAN FAMILIES: PART 1. KathrynR.
. Murphy. Monthly Labor Review, Vo] 87, November 1964, pp. 1249-1253. U.S. °
" Dept. of Lapor, Bur. of Labor Statistics.. (out-##3¥int) o
\ - T el R . . e \'_' Y
. - ' Broad #rends since 1950 in the income,. spending, and saving of urban
~ tamiljes as a whole are analyzed in Partl. - .

L - . ‘. .-




“: - e L Lot v - .
I 8T, CONTRASTS IN SPENDING BY URBAN FAMILIES: PART II. Kau,g R. ,
© °¥  ‘Murphy. Monthly Labor Review, Vol 87, Décember 194, pp. 1408-1415. U.S. ~

S Dept. of Labor, Bur: of Labor Statistics. (out of print) .
Varlations in 1960 61 consumption patterns of urban families grouped by ‘.
’. . income and ‘other characterlsucs are exammed’ in this second part.
, ,‘ .I, .. . . /* ‘/ -’ . K Y
" " 38 ... THE CULTURE OF POVERTY. Oscar Lewis. Scientific American, Vol. '
) ° 215, October. 1966, pp. ‘19-25. Scientific American, 415 Madison Ave., New York, -
. 3N Y. 10017 . . . , '
LG A study of poverty among people in Puertog:o 4nd New York. Basic .
. 4 * probe into causes of poverty. Ympact of environmen , considered. '
s \‘ /- . E ' © v . ’
’ 39. DARK GHETTO: DILEMMAS OF SOCIAL POWER: Kelfneth B. Clark.
L 1965, Harper & Row Pubhshers 49 East 33rd St., New-York, N. Y 10016 .
1 251 p $1 75 :' - - v N
co A d1agnos1s of our ghetto problems their social consequences, and what

Americans must do to deal with them.’ ;

-
v !

P - ‘s, ‘
40, D.ESPITE INTEGRATION NEGRO IS SEPARATE MARKET, .GRAYSON-
SAYS.,Advertlsmg Age, Vol. 34;'June 3, 1963, p. 104, AdV%rtlSlI_lE ge

- 740 Rush St.., Chica;o, ‘1l. 0611 ' I’XJ “ . -

e ¢ ‘ ‘Advice for advertlsers to key the1r media expenditures to the "distinct:lve" .
N Negro market ( . -~

. ¥
EL . N
41, DIETARY LEVELS OF HOUSEHOLDS IN THE UNITED STATES, SPRING
1965. January 1968 (preliminary déport). (ARS 62-17) U.S. Dept. of Agriculture.
.. Agricultural Research Service, Federal Central Building, Hyattsville Md. 20782,
. - 34 p. Free, (out of print) i . :

a\

This is'a prehmmary report of a series which will ¢ average nutritive
* value of food used at homeg percentages of households reaching spemfled levels of
- M/ each nutrient the-nutrient contribution of'selected groups of foods, and the average
- quantity, money value, and percentage of households using selected foods arranged ’
R | nutrit:lonally meaniggful groups. . T

- 4

* . ' 3
42,  DIMENSIONS OF POVERTY IN 1964. Octcber 1965, revised Decémber
1965 Office of Economic Opportunity, Washington, D.C. 20506 (out of print) ~

- This 1s an fnterim description of the poor by age, sex, and location, based
o _upon the March' 1965, <natignal’ population survey by the U.S. Bureau of the Census
“of families and 'pnrelated individuals at all Qme levels. -
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. 43.‘ AN ]‘ECONQMIC DEFINITION OF POVERTY. I-;arold W.. Watts. May
1967, Institute for Research on Poverty, The University of Wisconsin, Madison,
Wis. 53706. 19 p. ) _— - <Y ' -

g o This ecohomic treatise is neéded in the author's opinion to narrow down
the séppemf‘our thinking and provide a consistent criteria in evaluating success. .
L9 . N
S e - RN . '
. 44 ECONOMIC TRENDS IN THE NEGRO MARKET. Andrew F. Brimmer. °
Ma.rkdﬁng Information Guide, Vol. 11, No. 5, May 1964. Address before the
11th Annual Conference of Jational Association of Market Developers. (gut of print)
— ) . §

1

. ‘A study of the Negromarket with tabular presentations ¢overing the ' ’

decennial census period 1950-60, Analyzes comparative changes in the patterns

of consumer expenditures and structure of émployment and income of the Negro-

whijte population in the U.S. Discusses shifting patterns of outlays by Negro

families for housing, education, personal care, purchase of automobiles, and con-

sumption-of aléoholic beverages. I '

“ 4 R ‘. . . _ - " - .
- 45. , THE ECONOMICS OF DISCRIMINATION, GarryS. Becker. 1957.

University of Chicago Press, 5750 Ellis Ave., Chicago, Ill.460637. 137 p. $3.50.

The author develops a theory of discril'x-ﬁnation in the'market place that
supplements the psychologists "_sociologists ""analysis of causes yith an analysis
". , of economic consequences. -\ - 3 :
' ’ : L3 ' I * * .
, . .. c -

46: _ THE ECONOMICS OF POVERTY. Alan B, Batchelder. 1966, John Wiley
&.Sons, Ihc., 605"hird Ave:, New York, N. Y. 10016. 214,p. $1.95. .
“This book presents an economic analysis of poverty in the U.WS. It does ﬂ
not deal specifically with the low-income consumer, but does provide a useful
: framework for analysis and a good bibliography. ) -
(- . ’ .

’ -
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* 47, THE EFFECT OF CULTURAL INFLUENCES ON THE MEXICAN-
. AMERICAN CONSUMERS, Richard B. Wald. San Jose State College, School of
* . . Business Administration, San Jose, Galifornia 95114, g ¢

A cﬂmpa'r,aﬁve ‘gtudy of the bﬁger behavior of Meéxican-Americans, |
clarifying,cultural differences existing'between Mexican-Americans and non-' . -~

. Mexican-Americans. . . . \ -
3 ‘”.‘ , ’ V! P . s ° . .
. 48, EFFECJ“VE ADVERTISING TO THI§ NEGRO MARKET. George F, °

; Goebeler. Master of Business Administration Thesis (uhpublished), 1965.
Wharton School of Finance and-Commerece, University of Pennsylvania, Philadelphia,

. . Pa. 19104 o

% 3
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49, | EFFECTS O ‘INCOME UPON SHOPPING ATTITU.DES AND FRUSTRATIONS.' ’

Charles J. Colazza, Jt, Joyrnal of Retailing, Vol." 42, ‘Spring, 1966, pp. 1-T7.
Journal of Retailing, Sohool of Retaﬂtﬁg, ‘New York University, New York, N. Y

‘10003 - o ‘

The consumer b%m‘ss a moé’}li_scriminating and particular (mature)
shopper as ayerage incomhe increasqg. The matuvity makes it necessary for manu-
facturers and retailers to determine premsely what the co’nsumer needs and wants
which in effect brings more satlsfactlon to the consumer. . v .

-

1
A) L]

~

A
50, AN EMP]RICAL INV ESTIGAE‘ION Qf FAMILY EXPENDITURES AND
SHQPPING BEHAVIOR FOR D AS AFFECTED BY SQCIO-ECONOMIC AND
~ DEMOGRAPHIC VARIABLES arcus Alexis, Leona¥d S. Simon and Kenneth
Smith. October 1965. College of Busmess Administration, Umvers:ty of Rochester, -

Rochester, N. Y. 14627. 23 p. . - .
A . A paper presented at the Eastern Meetmg, The Insutute of Managemen,t ‘"
- Sciences, deAling w1th buymg behav16r ) \ .
L o ? . .
51, AN EXAMIﬁ’TION OF RACE AS A FAQTOR lNNEGRO-W CON-

"SUMPTION PATTERNS. B. E. Sawyer. Review of Econpmics and Stafistics, .
. Vol. 44, May 1962, pp. 217250, Review of Economics andStatlstlcs 232 L
+ " Littauer Center," Cambridge, . Mass. - 02138. - \

,\ _Empirical stuiy that refutes the theory that at any given inceme level,,
Negroes spend less on copsumption than whites. .

] ! . s . . -, \) . : A .
52. - EXPENDTT URE P %‘TERNS OF LOW-CONSUMPTION FAMH.J.ES Jllly

1965, ~(BLS Report 228-10) \U.S. Depf of Labot; Bur..of Labor Statlsth
. 20 p. (out of print) . .

his report prese w.bulation and analysis of expendxture data for
evaluating z)vel and standard of livmg of various g'noups in the populatlon--' .

especially.,the or. ~

, i ) - R .7 . o ' ’ . ) ’ AT ) -
* 53, " AN EXPI.QRATORY ANALYSIS OF COMPARATIVE PERCEPTIONSl OF
Hil

RETAIL'FOOD BY GHETTO AND NON-GHETTOQ RESIDENTS; Gerald E
(Doctoral Thesis, Forthcoming) Indiana University, Bloomingtop, Indiana 41401,

¢
3
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‘ . ¢ 3 . .
54, A FACTOR ANALYTIC STUDY OF NEGRO ‘AND WHITE RESPONSES TO
ADVERTISING STIMULI Arnold M. Barban and John E. Muthard. Journal of ‘Applied .
Psychology, Val. 49, No. 4;" August 1965, pp. 27 5-279 Journal of Applied Psycho-
logy, American’ Psycholog‘mal Assbmatlon 1200 Sevente’enth St., N. W., Washihgton,
D.C. 20036, / , ) '

’ - . - . . - .

€ A report on the development of a method to measure group reactlons to -
advertlsmg and mass media concepts J '

‘ i ' s * a
55, FAMILY ADJUSTM EN&BJ.&S‘EL ECTED\LOW'-INCOM A'REAS" OF:NORTHERN
WISCONSIN. D. G. Marshall, Hazel Reinhardt, Jokn Keyes nd Terry Marshall. - 1967.- .
-Instituse for Research on Poverty; The Un1vers1ty of Wiscon; Madison, Wiécopsin

. 57706 49 17 (Appendix, 12 p.) : -

Y

sk

4

>,

‘ deposit in the Commerce Library of the Grad

4 This Study, conducted in 1967 in Bu.r;nett and Forest Counues attempts to .-
-show the present slt&anon of residents of the area, the attitudes of-these residents '
toward some of the fedeTal and state agencies worﬁng in their- counties, and their
analyses of the problems prospects and people of their tounues .

- ’ L4

I

STUDY Charlés Stanley Madden 1970. UnpyblisHed Master of Arts Thesis, on 5 -

te School of Business of the University

of Alabama. Graduate School of Business, Univers1ty of Alabama, Umversi.ty, «
Ala, 35486, ) ) . ’

L4 -

' N
-56. - FOOD BUYING BEH.AVIOR OF LOV}?XC OME NEGR\)ES AN EMPIRICAL

<

Y FOOD CONSUMPTION AND DIETARY LEVELS OF OLDER. HOUSEI',IﬂLDS
IN ROCHESTER, NEW YORK.. Carinne LeBovit and Dorothy’ A. Baker, Febriary
1965. (Home Economics Research Report No. 25) U.S. Dept. of Agriculture, "
Consumer and Food Economics Research Divisjon, Ag'rlcultural Research Service, -
Federal Central Building, Hyattsville, Md. 20782. 91 p. Free (out of print)

Besults ofa food consumpuon survey of a selected group of beneficiaries Q«é"

- Old-Age Surwvtﬁ“ 8, and Mabilfty Insurance. Analysis of factops affect:mg dietary ¥

-

- 98, FOOD CONSUMPTION OF HQUSEHOL% IN THE UNITED STATES = -

adequacy mcludes expend1 es for food. - ) .

-

" SPRING'1965. 1968 (preliminary report). (ARS 62-17) U.S. Dept, of,
Agr}culmre Agricultural Research, Federal Central Bullding, Hyattsville,
Md.: 20782 212 p. K(out of print') ’ }

-~ i

First of the series on food consumption Reports quantity, money value,

and percentage of households using major groups, subgroups, and individual items -
of food, All tables by income groups. _Separate tables for rural farm, rural non-
farm, and urban families. Forthcoming.‘i:eports will report all data by regions.
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59, GREY MATTER Vol, 40, Septetnber 1969, Grey Advertising, Inc.,” ™ -,
777 ihird A\)enue New York, Néw York 10017. 4 p. First 10 coples free :
(Over 10 - 25¢ per copy).. R S

i

Some thoughts and ideas about advertising to black Am_ericans.

60. -~ _“A GUIDE TO NEGRO MARKET]NG INFORMATION' September’ 1966.
-U. S. Dept of, Commerces Busmess & Defense Servu:es Adm1n1strat1\on. GPG )
'50,p. - 40¢. lout of pr‘lnt) . Y ) ~ R

*

An annotated b1bhography of sele&ed articles and marketing studies which _
deal with Negro marketing. - Also; a statistical /summary of population, consum)tlon
and income charaéteristics presented. Fma:Hy the guide iticludes a d1rectory of
Natwnal Negro Busineés Associations and Négro newspapers, and’ natlonal magaz,mes\ y

» -

5

1 d

61, HOW DISTINCT IS THE NEGRO MARKET ? Raymdnd O. O-lad.lplxo

Og;l.lvy & Mather Inc.', 2 East 48tb St. . New York, N, Y. 10017.

*Report on a study examining the concentratlon of Negro pop‘tlon
gr ps, their levels of'mcome' purchaBing power and product consumption patterns
der to de,termme the potentral of the market place for sales and profits.

* [ AR @ - ¢ »
1 * A N j
2 S +
t L 62. - - HOW DO ;YOU SELL TO‘UI@AN NEGRO CONSUMERS? (pamphlet)
' Ebony Magazine. Johnson Puinshmg’ Commny, 1820 South Michigan Ave.
» ,' 7 Chiéago, ]11 60616: Free, oy e 2

. Urges the use of Negro ,priented media to reach the Negro consulner.
. Shows, jn graphJ.c form, "Négro buying power, location and size of Negro markets,
» consumption of food products by Negro families, and concentration of Negro customer
in central cities. Discusses brand preferencesy of Negro co'?umers and illustrates .

vanous successful techmques and approaches to the Negro nmlarket, ° o -
! e . . ' ) v, * .. ¢ -
) £ ‘. e " . » / ‘ . #
& 63. HOW TO REACH THE NEGRO MARKET. ‘Grocery Mfr., December
1967, pp 22-24, Grocegy M.fr., 420 Lexmgton Ave., Ney ) York, N. Y. 10017 ,
T ?Markeﬁng consuliant D. Parke Glbson suggests steps ‘grocery manu:facturers
caq take to expa/ad sales'in this. growing market segment. L .o /
. ¢ X L ’ o o

T

64, INDIAN POVERTY IN SOUTH DAKOTA. Calvin A. Kent and Jerry W..
’Johnson. January 1969. - ‘Busifi¢ss Research Bureau U”niversity of South Dakota,
Vermiliion 8. D., 57069, $L. 00. \ ‘ .

: Analy‘ts of the ‘condition of Soutﬁ Dakota's Inet:s and the impact of the
poverty on.the state. Etfects of théir poverty on mark systems within the
reservation !

*
. . N ‘ LX)
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65. INSIDE NEGRO BUYING HABITS. Grocery Mfr November 1967, ’
pp. 9-11. Gr wy Mir. , 420 Lexington Ave. New York,, New York 10017.

‘ Summa.rizeg ﬁndings of A’'Survey of Brand Preferences Among.ChJc jg ) .
" Negroes and White Familieg conducted by John 8. Wright an Carl M. Larson. ]
Iﬂclidgl mble';ﬁshow mgh brand loyalty amiong Neg'ro families, e

'."‘ A . . f"' (
.
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, 66. - INTERCITY DIFFERENEES IN"FAMILY FGOD BU‘DGET costs. | .-
1., Jean C. Bracketf. ' Monthly Labor Reviey, .Vol.. 86, Octoher’ 1968 PP, 1189—' L

. 119%. U S'Dept\ ofLabor Bur. of Labor Sfatrstlcs._ o

& .-"¢  An avalysis of the effectson food budge‘t cost eshmates of uSmg for all
cmes a smgle set of weights repre’sehtlng urhan U..St Food patterns or different
weights fQ!: each c1ty reflecting the f‘éod pre‘ferences of the region in wh.lch the- glty

., is located.” Als9 megents a (hscussldn of the gonceptual 1mp11catlons of varymé Lt

- the welghts in place-to—place comparlsoti of fam11y living costs. z’ vita Too . .

Ts LK . N . 1] R ‘s " Padi e -
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v 67 " THE INT‘ERIM c(zrr WORKEB‘FAMILY B'U‘i)GET ' Helen ! Lamale- )
A A W and MargaretS Stotz- Monthly Labor Rehe'hv Vol. 83, August 1960, pp. 785-808."' .
L\ TS Dept. of Laor, ‘Bur:, BLabor Statistics, (aut of print) - e

A <l Estlmates of thé ‘cost of a "mbdest but adequatg" standard of 11vu§‘g for a
. husba.nd wife , yandt ‘two chlldi'en (li‘ing in rénﬁed housing), at j tgmn 1959 prices, -
.~ dn 20Liarge cities and their suburbs (Atlanta,’ ﬁaltxmoi'e Boston, Chicago, Cincinnati,-
Can CIeveland Detroit, ﬁouston Kansas City,.Los Angeles aneapohs New York,
: ' Philadelpma, . Pittsburgh, Portland, ‘Orggon,™St. Louls; ‘Sah Franciscd, Scranton, * .
. Seattle, and Weshington;. D. C.). Includes a detailed hst of the goeds and. services '
considered necessary by fou:yperson families tp maintaln the specifled li\’ing
,standard as determined by ievel's'of lrvmg actually dchieved in the 1950's, and

descr1beS‘ how thls_representauve List was, de\(eloped and prlced. St ’ -
., : . . : . i . ;_‘ . . - i E]
: . - - [ \
68. " THE .IPSO PROP'IN.DEX AN ABPROACh ’I‘O THE DEI‘ERMINATION O,F R

DIFFﬁRENTIAL POVERTY INCOM‘E ’I‘H‘RES-HOLDS "Harold Watts: Journal of
Human Resowrces, Vol, 2, . Winter 1967, pp. 3-19;, qurna!t,of Human Resources
’ Social Science Build;,ng‘, 1180 Observatory Drw’e,_Mad1son Wis. 53706 ° e

i .
¢ watts cbmputed a poverty scale)ior rural—urban differenuals in the pm?erty[\Q
thresholds L ; L

” -
- . L AL
s - 2 .

“

~
LI 1) - LEVELS OF LIVING AMONG ,THE, POOR Aug'ust 1965 (BLS Report- , ¢
238-12) U. S. Dept of Labor, - Office of Publicatlons Wash.ing'ton D C.» 20212,
28p Free. - (out of. print)" ! ’ !

o e This report gives .perspective to‘the consumer activities of the poor. Some
v comprehens@e tables of expendi.tures and consumer characteristics included

\ , - .o K * !
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+ 10, |LIFE §TYLES IN'THE BLACK GHET'I‘D wimam McCord ot. al, *
- 1969, W. W.. Norton & Company, In¢., 55 FifthAve 5y New York,'N Y O
© . -10003. 334p.. ¥ ‘ o . : "v : ’
» o * .
$ . A collection of papers on the urban Negro, ‘The purpose .of the aﬁthor\ -

) is to focys 'on various parameters of ﬁie urban cqmmumty as sources of change -
+ among Négroes, and on Negroes in cities as d stimulus for change within the

-urbanﬂbene :.5 LT N v, .
NN .; ’ . . .- v /“1 - - ‘:'- T g
" AL /" LITTLE RICHER AND BETTER EDUCATED. Business Week, - ~ . = * o
.. No er 6, 1365, pp. ~136-138, McGraW'-Hlll Publishmg Co., Inc 330 ' i
~  "We 42nd St. NemYork N. Y. 10036 . ’ ) L,
K * Census Bureau reporls a rie in the economic status of Negroes although i
~  their median incomes and level of educauon still are below those of whites. ' S
IR [ ’ . L . , . R i N "};
72. . THE- LO“LINCQME CONSUMER Aﬁ EXPLORATORY STUDY. - .=~

‘Robert J. Holloway and Richard N. Cardozo (with asistance of Richard Allendorf, _
:" Robert Fiske, angd Stephen Margrett). .February 1969. School of Business Admin- g
S istration University of anesota ‘)ﬁnneapolis Min'n ,’55455, LY :
. \/‘ .

g " Results of studies 'of low-mcome consumers ‘General data, retajl st:rategy,
' consumer aspirations . . DU .
73. . .LOW ]NCOME LIFE STYLES Lola M. Irelgn, ed. 1966. U. S. Dept, .

: of’Health Education, and Wwelfare,’ Welfare Administration. GPO. 86 p. 35¢ ,

. A study of the Bocial, cultural and psychologioal aspects of poverty.
Contains a separate sectlon dealing with consumer pracﬁces of the poor. Good
: . bibliegraphy with each section. .. ) ) Lo
, ot ot : . . ' *~ ’,

-
-
-~ .

k74, MAN AGAIN'ST POVERTY WORLD WAR a1 Arthur 1 Blaustein amt
T, RogereR Woocl, (Eds.) 1968, 456 p. Vintage Books, A Division of Random House
457 Madison Avenup, New York, N. Y. 10022. $2.45, - y

" This book rbpresents a full-scale effort. to. view the totality of prob!ems to v :
institutional poverty in the United States and the underdeveloped wotld, and’ to see ©
them within the oontext of the_ Cold War and the role of the United States as d world
power. . - . ‘ . \
’l N
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5. MAPS OE‘MAJOR CONCENTRATIONS OF POVERTY‘IN STANDARD T i
“» .- METROPOLITAN SI’A’I!STICAL AREAS OF 250, 000 OR MORE POPULATION A

1966. Prepared for the Office of Economjic Opportumty by the U.S. Bur. of the

Cenm{s-ln 1966 from 1960 data. . Very 11m'1ted distrlbutlon Available in most

\i Public Libraries a,nerlbranes of Unjversities.

¢ .
These maps were prepared from the 1960 census to delineate concentrated
areas ‘of poverty in Standard Metrdpohtan Statistical Areas of 250,000 1 mor; —

S
“.. 76, ' THE MARKETING DILEMMA OF. NE.GRO"F' Raymond A. Bauer,. -
¢ 4Scott M. €unningham, and Lawrencel—i Wortzel.. Journal of Marketing, ‘Vol. 29, -
.. July 1965, pp. 1-6. Journal of Markeung, 230 North Michigan Ave, Ch:cago,

s AL 60601 - J

- A study based f dozen surveys both local and nauonal deplcung the
hehavwr of the Negro in the marketplace Gompa:res spending habits 'of Negroes

LIV ]

4

mththoséefwhltes . e, R A
/o S . e L e B . e,

- 17, MARKETING TO THE NEGRO CONSUMER Sa.les Mdnaﬂnent Mag:azme s
"Vol. .9 arch 4, 1963, p. 36, Sales Management Magazine 630 Third Ave

. . NewWork, K. v 10017. : . ‘ J _

v kat - ' Analyms of the scope Bize, and quality of the Neg'ro market Selected

’ metropolitan areas 1nc1uded
/ \ . . . . - . ) .. > . . e —

**'4 s, THE METROPOLITAN ENIGMA: INQUIRIES INTO THE NATURE AND
- DIMENSIONS OF AMERICA'S 'URBAN CRISIS. ' James P. Wilgon, ed. 1967 -
Chamber of Commérce Jof the United St%es 1615 H. St . W. Washingtoﬁ D. C:
20006. 338 p.s $5.00, * ,

v A list of selected wnﬁngs by various authors who have outlined and ’
F explored some common].y héld assump'" 'ms about, citles and.the forces shaﬁﬁg ’
the1r future

- - .
b - . -

- - 4 N '
» R voe t

r . ] ’

15 NIORE ABOUT-THE POOR n\ﬂ& Mollie Orshanaky Social Security :
Bulle@, Vol." 29, May. 1966 .pp. 3-38. -Reprint'available from the Socjal Security k

Administration, Publicatidns , HEW-South Building, Washington, D, C. . 20201,

t of t
(ou 3+ )article offers highlights ahout the poor.in 1964. It covers the

geograph of roverty, the profile of poverty, and the sources of income of the poor,
v
. o 2

-
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80.

for Persons with Limited Incomes.

THE MOST FOR THEIR MONEY: - 1965, -

H

Panel on Consumer Education
Premdent's Committee ‘on Cdnsumer Interest

(out of print)

.t

Report of t.he Committee with /observations on consumer education.
¥ -

VN e g .
. *
81. | THE NEED FOR COMPARATIVE STUDI'ES OF MARKET HAVIOR OF
LOW-INCOME NEGRO AND WHITE FAMILIES A CASEIN POINT NTHE MARKET

FOR PRIVATE BRANDED FOOD PRODUCTS. Robert L. King. Proceedings of the

* Southern Marke ting Association ;969 Conference, Southern Jouyul of Business, 1970,

%*

and market characteristics of low-income Negro and white coénsumers.

83

College of Busmess~Adm1mstration University of Georgia Athens Georgia 80601,

- Rev1ews progress of research into naturé‘) of "the Negro markét " and pre-
sents evidence of need for research which differentiates between socio-economic

Fa

-
v

-

82, NEEDS MOTIVATIONS AND ASPIRATIONS OF THE LOW-INCOME
CONSUMER. Richard K. Allendorf. Master of Science Thesis (unpublighed),
December. 1968. University of Minnesota Libraries Un1vers1ty of anesow.
Miggeapolis, Minn. . 55455. 168 p. L i o ,

v

Report of research carried on among low-income residents of the Twin ’
Authér used-a dombination of research techniques 1n an effort to ge at s
(summary included in Item 57) : . .

Cities
aspirations.

= -

. J

NE;G?I%VIARKET DATA HANDBOOK*- Mefropolitan Baltimore. The
erce of Metropolitan Baltimore. November 1968,.479 p. 'The

Chamber of C

# Chamber. of Commerce of Metropohian Baltimore, 22 Light Street, Balumore

-~

. hypothesis.

/34,00, :

- In-depth data measuring all segments of the market.

Md. ‘21202, Members - $2. 00 Non-members

\Q

’ e .
84, THE NEGRO AMERICAN.: Talcott Parsons, ed.” 1966. pp. 555-592.
Houghton Mifflin Co., 2 Park St., Boston,- Mass. 02107. $9. 50.

!cholars reflect on the Negro problem'the civil rights struggle
%

85 NEGRO AND WHITE AUTO‘MOBH_.E’BUYING BEHAVI]OR: NEW EVIDENCE,
Fred C. Akers. Journal of Marketing Research, .Vol. 5, August, 1968 ,fop. 283-289.
Journal of Marketing Research American ~ Marketing Association 230 North Michigan
Avenue, Chicago 0l. 60601, $3.50.

Both parametric and non-parametric tests show that Negroes do, in fact, - -
tend to buy more expensive and larger automobiles than comparable income whites.
This tendency, however, does not appear to be explained by the upward mobility

. 22 T
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86, THE NEGRO AS A CONSUMER - WHAT WE KNOW AND WHAT WE NEED
TO KNOW, ' Charles E. Vantassel. pp. 166-168.’ Marketing for Tomorrow. ... ‘
Todry, M. 'S. Moyer and R. E. Vosburgh, eds:, 1967 June Conference Proceedings,
Series No. 25. American Marketing Association, 230 North Michigan 4ve. , )
Chieago, IIl. 60601. $5.00 ($7.50 non-members). - o

4
.
.

" Negro purchasing'patterns, attitudes, and motivations. Questions on
communications research, = : ‘

L

-
-

87. * THE NEGRO AS A CONSUMER, New York Héra&i Tribune, §eptember: 2,
© 1962. New.York Herald Tribune, 280 West 41st St., New York, N. Y. 10036,  ~

Increased spending power of the Negro%-(:or'asufnelj. Regards the-Negro®
consumer as separate and distinct from the mass cqpsumer, ’

. /

.. e . - ‘ i ‘ T
88. ' ' THE NEGRO CONSUMER.. The Wall stre:! Jo June 30, 1961. .
The Wall Street dJournal, 30 Broad Street, New Yoxf‘&f,ﬁ. > 10004,
Special article dealing with the Negro consumer market, fts size, scop’e:
. - and growth, o _ U ' .
89, THE NEGRO (‘NSUMER. Electrical Merchandising Weelks Vol 96,
April 27, 1964. McGraw-Hill Publishing Co., Inc., B30 Wést 42nd St., New ’

York, N. Y. 10036, -

B Speeial repoz:t of the Negro consumer covering credit status, papulation-
-i{érowth andincome, én&ispebial advertising techniques designed to reach the Negro
- matket. Presents a variety of opinions as to the existence of a "Negro market'" -
- as such. Considers geog'r\aphical‘ grouping and specialized merchandising techniques
. as definite factors; Summarizes the opinions of distributors, store owners, and
managers regarding employment of Negro sales personnel and the Inarketing
effectiveness of Negro-oriented 'media. ) : '

[
»

M / ‘o ¢ ‘ - ° ~ .

90. THE NEGRO COI:ISUMEB - WHAT BROAD(;ASTERS HAVE LEARNED, .
Sponsor Magazine, Vol.'18_, September 14, 1964, pp. 36-40, Sponkor Magazine,

25 Wpst 45th St.,,New York, N. Y. 10036, w0 *

« . ' Summary report by radic executives regardipg Negro-white differences in
food purchases and spending traits. Major 6onc1usion‘s:¢. Negroes are more brand -
. conscioys than whites; Negroes spend more of their income © ulk‘ "casserole''
items; Negroes spend more, proportionately, on. luxury items in food and hard - ~~
.merchandise Iil_nes. The article summarizes case histories showing the power of
.Negro-oriented radio stations. - ’ . : , -
‘ -17 -
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THE'WEGRO IN THE WEST, 1966., Bureau of Labor Sw.tistlcs, }
U S "Dept.- of La r,-‘450 Golden Gate Ave., BOX 36017 San Franc1sco, Calif.
~94102, 17p, - C

) " Some factg relative t.o social and economic eonthlons of the Negro
worker. - -t ) T

&

!'l

THE NEGRO MARKET Raymond A, Bauer and Scott )Cunmngham
~ Jouinal of AdvertlsJ Research, Vol. 10, April, 1970, pp. 3-13.’ Journal of
AdvertlsuResearch 3 East 54th St. , New York, N. Y. 10022, $2.50,,

A general assessment of the Negro market. Negroes do buy. d1fferent1y
than whites, and not just because of the1r economic status. Consumption and
income comparisons, etc. : ’ :

1
.

93, THE NEGRO MARKET Time, »Vol. 79, February9 1962, Tlme
Rockefeller Center New York N. . 10017.

: Current happemngs in the Negro market, Approaches to the Negro
market White customers and Negro patronage A
~ . . N N . R ‘ ALY

. o &

94, Y THE NEGRO MARKET BUYING POWER CHANGES MARI{ET PL\ACE
Printer's Ink, Vol. 284, August 30, 1963, pp. 47-49, Decker Communieatlons,
Inc., 501 Mad1son Ave; . New York N. Y 10Q22. ‘ < {

Lt Description of the Negro market with respect Lo populatxon populahon
percentages and rising mcome « .

-

It - . % ]

95, THE NEGRO MARKET GROWING CHANGING, CHALLENGING,
Lawrence E. Black, . Sales Management Magg.zﬂle Vol 9l. October 4, 1968,
pp. 42-47. Sales Management Magazine, 630 Third Ave., New: York, ‘
N. Y. 10017, C e \ /

A summary of the tra1ts whxch set the Negro market apart from the general
'‘mass market.
. . L 13 P
. \ % )
'96.., . NEGRO MARKET - SPECIAL REPORT. ‘Printer)s Ink, Guide fo
“*Marketing 1962, Vol. 276, September 1, 1961, pp 282-285, Decker ConZﬁﬂmcatlons,
¢ Incl, 501 Madison Ave,, Néw York, N. Y. 10022, $2,00,

C T Special report of U. S markets and world markets for 1962 in sections.
. (1) Total U.S. market; (2) Geographic markets; (3) Special Interest markets;
(4) Business-Industry market; (5) Infemational market. Includes an analysis
. of the special Negro market--its scope, size, and potential growth. Lists
. * publications and marketing research firms which: furnish current mformation on

the Negro consumer~market o .
ERICT ‘ 6o 28
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‘)‘ -
97. THE NEGRO MARKET: '23 M]LLION DEEP AND $ PO BILLION WIDE - = |
‘ Marketing Insights, January 29,.1968, pp, 9 - 17 Marketmg Insights, 740 Rush’ N
t. Chicago nl. 60611, . . . . - )

.

. " This’ article makes the pomt that the Negro market i is. large volatile, -and

a potential opportlmity for companies willing to make a concentrated effort to reach

‘ the market. It gives opinions on brand loyalty, new product fcceptance, and com-
pares Negro store sales with "white" store sales in the grocery area.

4

s

Pl L3
.

9. THE NEGRO MARKETING POWER. Dun's Review and Modern Industry, . *
Vol._§2,November 1963, p. 61. Dun's Review and Modern Industry, 300 West . .
Adams St., Chicago, Id. 60606. $5. 00. ,

An appraisal of ths-force and effect of Negnbo cohsumers in the market
.place, Comments on brand censciousness of Negro/consumers and distinctive -
buying tastes of Negro women shoppers. Regards fadio commercials and adver-
/ “tising in Neg-ro media as strong marketing influenges. - e

-

99, NEGRO POPULATION: MARCH 1967/  October 23, 1968, (Series P-20,
No. 175) U.S. Dept. of Commerce, Bur. of thé¢ Census. GPQ 30¢. -

.
T, .

* 100.  .NEGRORETAIL SHOPPING AND/CREDIT BEHAVIOR. Keith K. Cox,
- James E, Stafford, and jJames Hig‘ginbo m. Unpublished manuscript.

, ' This article ig about 1) the natdre of the "Negro Market, " 2) differences - - .
.-- and similarities between Negroes and tes in their shoppmg and credit behavior, ~
and 3) unphcatmns and recommendati/ms to retailers. .

v t s
2t
»

. M v i . .
, . . o . o
_101.. THE NEGRO REVOLUTIQN IN AMERICA, William Brink. 1964. _Simon

&Schuster Inc., 630 Fifth Avenue, New York, N. Y. 10020, 249 p: “$4. 50, L
i ;o

NN

. . What Negfoes want, why and how they are fighting; whom they support
R what Whites think of them and their demands ‘

<

t;q P ‘- N . ’ < 't ) -
> 102, . - NEGRQ-WHITE DI ERENCES IN GEOGRAPHIC MOBILITY, 1964,

. ;o U.S. Dept. of Commerce ea Rede.velc)pment Administration. 24 p.)Available
frém Clearinghouse, Springfield, Va., 22151 - $3, 00 paper; 65¢ microfiche

o v Analytical study £ f the differ@c;es between the white and Negro population

- 7
w1th }espect to geographic mobility. pai:terns and demographic characteristics. -
PR 0N ‘&‘ 4‘ ) L e Y . . .
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-103. - ' THE NEGROES IN THE UNITED STATES ‘THEIR ECONOMIC AND i
SOCIAL SITUATION.. June 1966. (Bulletin No. l511) U. 8. Dept “of Labor
Bu:r of Labor Statistics: _GPO. 241 p. $1.25, ' .

A comprehensive study of the Negroes in- the Umted States. It covers -
the topics of Negro population,. employment i comeand effects of selected -
Federal programs on employment. A iong b1b¥1og'raphy (192 1tems) and a'large °
number qf background statistical tables are prowdé;l, .

!

’ : ’ ' . .
104, THE NORTHERN URBAN NEGRO: A UNIQUE SE’; OF CONSUMPTION
MOTIVATIONS ? Issac S. Goldman, Master of Business Administration,
Thesis (unpubhshed), 1965. Wharton School of Fmance and Commerce, University

of Pepnsylvania, Philadelphia, Pa. 19104."

Thls lfmpubhshed M. B. A, thes1s treats the rnouvatlon of Negro consumer(
~ -4
105. THE OTHER A'MERICA POVERTY IN THE UNITED STATES ;
Michael Harrington, 1961 ’?ﬂe Macm111an Co., 60 Fifth Ave.,-New York, N. Y
10011, 191 p. $4.00. . .

[

. Argues for the 1mp1emen’w.txon Qi a Federal government progra.m to

. reduce poverty.

. T - ' LR . o
106. PATHWAYS TO THE NEGRO. MARKET. Marcus Alexis. Jourfal of
Negrb Education, Spring 1959, pp 114:&127 H-oyvard Umverslty, Washington, D.
20001, " ‘ , ) ’ MR

Exammatmn of Negro consumers and 111ustrat1ons of attempts to reach’ B
these consumers via var1ous \media .

ES

10‘.7 PATRONAGE DECIS\)NS OF COLLEGE—AGE NEGROES James C. Ca,rroll
Southern Journal of Business, Vol. 4, No. 2, April 1969}1pp 291-297. 'Southern

Journal of Business, University of Georgia, Graduate Scl
Athens, Georgla 30601, ’ LT FE

.
H

) \ . - " R ) he ': “ ; . «
108, PATRONAGE DECISIONS OF COLLEGE-AGE NEGROES: THE IN,'FL‘UENCES
OF CERTAIN'OPERATING CHARACTERISTICS OF SELECTED KINDS OF RETAIL
STORES. Jémes G. Carroll, 1968, Unpublished Ph, D. Dissértation. University of
- AMbama, Depaftment of Marketing, Upiversity, Alabama 35486. R

>
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. 109,. FHE PEOPLE. LEFT BEI;m*ID Septem T 1967, President's National
9 Advisory Commission on Rural Poverty ‘GPO. 160 p. $1,00, - ’ N

S ‘ The Commiggsion reviews the nature of poverty in the U. S evaluates the” -
- existmg programs, -and mal!es\recommendations to government and pnvate S
business . o oo g .

. .t \

o
.

* o110, aPER$PECTI"/'}f' ON POVERTY. I - dHANGlNG K'r'rrru;ons ABOUT THE -
- PQOR. Dorothy. K.'.Newman; Monthly @)or }iewew February 1969 PP. 432-36 ;

GPO. 75¢. (‘smgle copy) . . - ‘ ol
“* 'The attitude about the poor, has changed from viewing poverty as the

natural punishment from idleness and folly¥o considering such damaging assault
} - ‘on the recipients of welfare as an assault against the whole soeiety and economy

-
- ” -
r

“.* 1, PERSPECTIVE ON POVERTY;2 - HOW POVERTY IS MEASURED, .
Mollie Orshansky ~Manthly Labor- Rewe% February 1969, pp. 37-41. GPO., !

< 75¢. (single copy) -, N )

S Measuring poverty is a diﬁ‘icult task because it lies in the eye of the . - |
P beholder. The concept has to be limited by the purpose, Phe author discusses’the

TT  existing and suggests methods of measurmg poverty. ) . .

o :

' ) Y. |
7 i a - &+ -
* 112, PERSPECTIVE ON POVERTY 3 - FACTS AND FICT[ONS ABOUY THE
POOR. Elizabeth‘Herzog Monthly Labor Rev1ew, February 1969, pp.. 42—49

GPO 75¢7 (smgle copy) e . . R

. ; -The authér identifies two maj or problems when reporting facts about
the poor, First, they-are viewed out of context. Second, they are partially over-
simphﬁeda Thig article presents two examples that explain these two problems.

14 2 []
Voo

. 1‘,,.

. 13 POVER?Y AMERICAN STYLE. Hermfen P, Miller, ed. 1966, ° - .-
. \ Wadsworth Publishing Co., Inc., 10 Davl Drive,, Bélmont, Calif. 94002. $4.50." ‘)

‘:_. . Series of essays deahng with poverty, including two essays concerned with

-consumer habits of the poor. - . . o st
. ¥ . ' . ' HA,
114.  _POVERTY IN Mnmmpoms. _LIKE IT IS-BABY. The Minneapolis Star,
- May 13-1'W,1968."\ The Minneapolis Star and Tribune 425 Portlan Ave So. ,
. Minneapolis nn, 55415; 20 P. L 4. .
A descriptive report of the poverty- 'ditions in Mini_iea;}oli's, Minnesota
. contained in a series for one week. ‘. S s SN
.- F . ','“ . § . 21 _ . n ) A .. 4’ : N
- d ' . . 5 . ! : " 'n- ~
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115, " THE POVERTY SYNDROME: A CRITICAL ‘REVIEW Rebert F. Lanzillotti.
Business Topics Vol.“14, Spriiig 1966, pp. 39-49. Graduate School of Business
Administration, Michigan State Urhver81ty, East Lansing, Mich. 48823, .

A

. The aythor. expands on the theme thatreductlon in poverty hmges on attam-
ment of other economlc goals, and involves’ ec;onomlc costs
116, ©  PROFILE OF THE BANKRUPT. ,Suzanne M’atsen Journal of Home ¢
' Economics, Vol. 60 January 1968, pp. 33-36. American Home Ec'gnomws
. Association, 1600 Twentleth st., N: W Washington, D.C. 20009. . ‘-

. »  The Journal is given-to.a rev1ew of a congsumer credit workshOp Pages
33-36 review. some cred:.t problems-of the poor; and the articles contained through-
out the Journal may provide ideas in how to aid thesoor to better use credit

- faclhues . . .
S . - N ) .

- . .
117, A PROFILE OF THE NEGRO AMERICAN:. Thomas F. Pettigrew. t964.
D. Van Nostrand Co. ; Inc 120 Alexander St., Princeton, N. J. 08540. 250 p.
$5. 95. ~- o S -
Race psychology; Negroes - moral and.goc,iil conditions; U.S. - race

question, . .. : . . < e
- L . L . -~ . .

118. "PROUTY SURVEY REPORT EXT ENSION OF REMARKS, 4Winston L.
Prouty. Coggressional Record, 90th Congress, Second Séssion, %1. 114,
, .. October 4, 1968 pp E8527-E8599. Reprint, WASHQ‘GTON %NER CIT,Y POVERTY
5 SU'RVEY available from GPO 274 p “$1. 25. . .

) I Results of the survey of - in:&-city residents of Washington, D.C. Covers -
characterlstlcs, problems, and attl s in inner-c1ty area, Includes 74 questions ~

with responses and 330 tables. } s ,
"y ' o ¥ . . r

L )
»

119, RACIAL BRAND USAGE AND MEDIA EXPOSURE, DIFFERENTIALS,
. Carl M. Larson. Sumgner'1968 Proceedings qf the American ‘Marketing Association,
«"  American Marketing.Association, 230 North Michigan Ave,, Chicago, 1, 60601 N

' (to be gublished‘) ) . . )
- : Study of CMcagoNegro market to determme any diffe 'enpps that might
exist in brand preferences for selected products for Neg'ro fan@es as compared
= to the white families. . . R S U .
) a oo C o S . ,
- 22 - CL
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120. ‘RACIAL DIFFERENCES IN CONSUMPTION PATTERRS. Marcus Alexis.
Business News Notes, No. 50, Sepwmber 1960, pp. 1-4. School of Business
* Admmlstwmn Un1ver31ty of anesota Minn olis Minn. 55455¢

medical care, and transportauon -

R )

, = 121, RACIAL FACTORS IN SHOPPING BEHAVIOR:" LaurenaqP Feldman .
and Alvin D. Star. Summer 1968 Proceedings of the American Marketmg Association,
American Marketmg Association, 230 N, M1ch1gan Ave. ; Chicago, 1. 60601

(to be published) . ‘ L
i‘ 2
; Authors present ev1dence on shopping behavior .which 1nd1cates that Negro
and white shopping behavior is very similar at upper incope levels but is different
at lower levels of 1ncome - ..

v 1Y

E 3

* 122, RACIAL PREJUDICE AND INTEGRATED ADVERTISING: AN EXPERIMENTAL
STUDY. James W. Cagley and Richard N, Cardozo. Fall 1969, Marke

- Involvement in Society and the Economy, /Rh.lhp R. McDonald, ed., Amerman
Marketmg Association, 230 N.” M1ch1gan Ave,, Chicago, 1, 60601, . $7. 50,

Study reports that not all whites react 31m11ar1y to advertisements which .

mclude Negro: and both Negro and white principals
. . L

&

* 123, RATIONAL INCOME DECISIONS BY NEGROES A‘ID EVERYBODY ELSE.
Stephen Michelson, -Industrial and Labor Relations Review, Vol. 23, October 1969,
PP. 15-28; Industrlal and Labor Relations Review; Cornell University, l'thaca
. New York N. Y. !14050 $1. 75, . .

. The article argue's that the Negro and members of othe:j minority g'roups
may use another,decmmn rule than maximalization of income when selecting a
- careef path. - s . . e

”

%

] X
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»

7 124,  REACHING THE NEGRO MARKET: A SEGREGATED vs, A GENERAL
NEWSPAPER John V. Petrof. Journal of Advertising Research, Vol. 8,
June 1968, pp. 40-43, Advertlditfg Researth Foundation, 3 Edst 54th St. .

New York, N. Y. 10022, « _ S

The value of usmg a segregated vs, a genera.I medium in trying to commnm
cate with a Negro customer Author suégests using a typical newspaper for general.
products and for special products‘a seg’regated paper.

Y
-

-




- 126, THE RELATION OF THE INNER CITY MARKET TO LAW George

a

lt ° & , . . ’ .

‘ 3 z Lt Y -

125, RECENT TRENDS IN SOCIAL AND ECONOMIC CONDITIONS OF

"NEGROES. 1968. (Series p~23 No. 26) U. S. ‘Dept. of Commerce Bur.
of the Census. GPO. 35¢.

(e ‘ -
Updates’ preévious pubhcatnons on social and econoxmc conditions of -
Negroes. ) e y -
b .‘ ~

- ) ) . - .
. - \ .

Gordin, Jr. Working Paper Consumer Education and Protéction. National
Consumer Law Center, Boston College Law School, St Thomas More,
Boston, Mass 02135 . . L

n

.issues. Suggestions for,government and business programs, '*3
e T, « . . /

127.  REMEDIES, ENFDRCEMENT, PROCEDURES; AND PHE DUALITY

Examfnation of fhe inner-city consumer lega.l problems Laws @

- OF CONSUMER TRANSACTION PROBLEMS. “ David O; Rice Qoston‘

University Law Review,- Vol. 48, December 1968. Bostouniversﬁy Law Review,
BOston Univeraaty 765 Commonwealth Ave,, Boston, Mass, 02215, :

. ‘Cr1tical discussion of legal remedies and enforcement procedures
.available through pnvate state and’federal actlons
" 128, : REPORT 0F°THE NATIONAL ADVISORY COMMISSION ON CIVIL
DISORDERS, Maroh 1968, GPO 425 p. $2 00. °

The Comm1ss1ou explams what has happeﬁed to our riot torn nation in

." " terms which call for immediate action to implement their recommendations.

« »
. - . . .
L)
. / . .

129, REPORT OF THE NATIONAL ADVTSORY COMM]’SSION ON CI'VIL
DISORDERS (Sgpplemental Studies): July 1968. GPO 248 p. $1.50.

~* A supplement to the "Kerner" repdrt. Includes a chapter on black and
~ white attitudes relative to stores and merchants Data on retailers also included.
\ ‘ ‘
“130. - RICH ‘MAN POQR MAN. Herman P. Miller. 1964 Thomas Y.
Crowell Compatiy, 201 Park Ave.', NewYork, N. Y. 10003. 266 p, $4.95.

" A statistical anglysis of income- distribution Based on United States =
Census infor on. Although consumption habits of the poor are not examined,
there is exte 1ve dlscussion of the economic-environment of the poor

13}
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131, RIVERS OF BLOOD, YEARS OF DARKNESS. Robert Conot, I

August 1967, Bantam Books, Inc., 'Za Ma,d.lson Ave New York, N. Y. "10016.
.497p 95¢\ , ) , e

.. " A'review of the 1965 Los Angeles riot, based on 1nte,rv1ews and exami-.
nauons of documents - . ; . . . s

- &
. € .-

+

)

. .
.

132; RURAL POVERTY A SUMMARY OF THE REPORT OF THE NATIONAL

ADVISORY COMMISSION .ON RURAL POVERTY. Keith W, Bryant. Minnesota ’ - .
Fdrm Business Notes, No. 508, February 1966, pp, 1#3. Agricultural Extension . ’
Servme Institute: of Agnculture University of Minhesota,. St. _Paul, Mim, 5510L. .

A gqod three page summary of The People Left Behmd the report of the

-National Advisory Comm1ss10n on Rural Poverty. ) o ‘ -
. R ) - A 5 ) - ) )
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133. SOCIAL AND ECONOMIC CONDITIONS OF NEGROES IN THE . v ]

- UNITED STATES. _ October 1967 (BLS Report 332) U.S. Dept: gf Labor. .
GPO. 97 p. 55¢. ; "

This is a statistical report about the social and economic conditlon of
the Negro pqpulahon in the U. S, st " . . S

.
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‘134, SOCIAL ISSUES AND POVERTY RESZARCH: A COMM&TARY

Berton H. Kaplan. Journal of Social Issues, Vol. 21, , January 1965, pp. 1-10. ,
. Society for Psyehologmal Study of‘Soc1al Issues P. O Box 1248, Ann Arbor,.

Michigan- 48106, v X

-

. ' ¥ ' o
185, SQCIOLOGICAL THEORY: IN UmIEs AND PARADIGMS Llewellyp . - =
Gt'oss 1967. pp. 294-314 Harper & Row Publishers,,49 East 33rd St.,

. New York, N. Y. 10016. $8.00. L : ‘

. ' Philosophical and empirical reasoning lead the author to. develop a
* theory of lower class behavior. The essence of the theory is that economic

deprivation-leads to physioal deprivation and socio-cultural deprivation and an to ’
econon‘nc disorders. ‘See .especiaily the material by Roacfl. . ‘.
’ ‘ < o ‘ » ‘ N
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; explalnable in te
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136, . SOME!CONSUMPTION PATTE‘RN DIFFERENCES 'BETWEEN URBAN WHITES
AND NEGRQES. James E. Stafford, #&eith K. .Cox, and James B. Higginbothadi.
Social Science Quarterly, Vol. 49, No. 3, December 1988, pp. 619-630. Social Science
Quarterly, The Southwestern Social Sc1ence Associahon at the University of Texas at
Ausﬁn Ausﬁn  Texas 78712, $1 75. (smgle 1ssue)

e
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Asample of 1,335 whites and 211 Negroes were interviewed in Houston

' the five.product categoties evaluafed - fodd, soft drinks,. liquor,
personal hyg'rence and major home appliances, variations in consumption were ,,
-found between Negroes and whites. A gubstantial portion of these dlfferences were
s of income ar soclodemographlc variables than by purely

“racial" differences. - , . v . 7 :
r A R : * > ¢ ¢
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137, SOME NhGRO-vWHITE DIFFERENCES IN CONSUMPTION Marcus Alex18

. The American Journal of Economics and Sociology, Vol. 21, January 1962, pp.°11-28.

.

F

‘e

. '140.

The American Journal of Economics and Sociology, -50 East 69th St,, New York, N. Y.

- 110021, - . . , PR |
' . .Points out necessity'r of cbn\s_ide;&ng“raee as a consumption va;'iable:‘ ) ..
‘ v - . . . \ T . .
v / “ ’ R . .
- 138, A SPECIAL ISSUE ON BUSINESS AND THE URBAN CRISIS Fortu.ne,

vél. 11, January 1968. Time Inc
60611

540 North Michigan Avenue, Chici'go‘ nl.
236 p. A .

. This issue focuses on the blight of ‘the inner city, - the mood of its residents,
*the upgrading of'the Neg'ro in our society, a.nd the J;esponsibihtles of busmess ta it s

-\/"

-

139.  STUDIES IN THE NEGRO MARKET. Raymond A. Bauer and ScothM."

Cunningham Markeﬁng Science Institute 1033 Massaychusetts Avenue, -Cambridge,
Massachusetts 02118 S :

\

Report on the ﬁndings of a series of studies on’ the Neg'ro Market, exploz:-
ing distinctlve aspects of Negro consumer behavjor. , .

v

STILL HUNGRY IN AMERICA. Robert Coles. 1969. World Publishing
Company, 110 East 59th Street. 'New York, N. Y. 10022 $2 95.. o )

t;lcluding interviews with the poor themselves, taken

s , A photographic essay,
a, and in the center Mlanta Georgia.

in.rural Mississippl in Appalac

o'
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141, . A STUDY'OF GHETTO RIOTERS Nathan S. Caplan and Jeffery M. Paige. -

‘Scientific American, Vol. 219, August 1968, pp. 15—5. Scientific Amenoan 415
Madigon Ave. ,'New York, N. Y.. 10017, '

_ Analysis of surveys made after the major riots of 1967 in Detroit and
Newark. Hypotheses are relevant to marketers . .,

[T
'k

B L A 7 ! : N : A
%’ s/ﬁ, A STUDY OF SLUM CULTURE Oscar Lewis. fta.-ndom House, 201 East
R 50th Street New York, N Y. 10022, $7.00.

¥

N ' . , .

R Y

y .- Presents general background and smustxcal data on the cultures of Puerto
Rico and New, York, including data on houmni education, incame, and patterns of
- migration, ) : ¥; B

- "‘./" ' t - ‘ - ) :

143, - A SURVEY OF ATTITUDES OF DETROIT NECﬁOES AFTER THE RIOT
OF 1967. 1967. Sponsored by the Detroit Urban League, coordinated by the Detroit

. Free Press. Detroit Urban League, 208 Macl; Ave., Detroit, Mich, 48201 15 p.
25¢,

(4 L] —_—
-~ ! ’

A survey of attitude_s among 437 Detroit Negroes to determine the causes

of the July 1967 riot, It contains a table showing how Negroes view-the fair dealings
of various merchants, ) , - ] :

144, A SURVEY OF BRA'ND PREFERENCES AMONG.CHICAGO NEGRO AND
- WHITE FAMILIES. John S. Wright and Carl M. Lardon, 1967. College of Business -
Administratxon University of Illinois, Chicago Circle, Chxcago 1. 60680.

Personal interviews with represenw.tive Neg'ro households. :Negroes tend
to be loyal to national brands, .

LY 4
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* ~ 145, THE $ 30 BILLION NEGRO D. Parke GipBon May 1969. l&mﬂlan
"Company, 60-5th Ave., New York, New York 10011, $5. 95,

-y
- The author cites levant facts and suggests ways that companles might
WOrk with black communiti to profit both the communities and themselves

-

146. "~ "TODAY'S NEGRO MARKET FOR LIFE INSURANCE. (amphlet)
Fbony Magazine. Johnson Publishing Company, 1820 South Michigan Ave.; Ch{cago

ol 60616, . ‘
.- Sales promotion for Ebony Migazine. *

: ‘.-27L _/
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147, TREAT NEGRO EQUALLY TO GET HI BUSINESS L /EW Jeffrles

-Advertising Age, Vol. 3% October 7, 1963, 13 62. Adveruslgg ge, 740 Rush ,
st., cmcago BN 60611 T T

!

The Negro wants to be treated(the sane way- other custo/mers are treated..
A good image pro;ected by the advertiser is the key to success in ¢ultivating the
Negro marlset This image is acceptahje to Negroes and white people as long as it -
is behevable and conforma to reality. J ) B ) .
AY .o .. 3
148. TWO YEARS LATER WATTS AN ECONOMIC! WASTELAND. Los At_xge],e
Times, October 8,. 1967, pp. 1, 8 ,and 9, Los Angeles Times, T1mes Mirror Squaye,
* Los Angeles Ca.hf 90053. ‘ .t

* ’ \
“This article discusses the ‘decline in economic activity. in the general Watts
area and the frustrations and failure associated with efforts to rebuild the buginess P

L J

VT "

comme s -
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_’} 149, / L}‘S NEGRO CONSUMER REFERENCE GUIDE (now U. s. Negro World) .
1960, World Mutual Ex0hange 79 Wall Street, New York, N. Y. 10005, . ‘
$2. 00, S
: Lists 76 referenges to magaz?nes and newspaper articles, also special” | "’
‘studies and reports dealing with the scope of the Negro market.
— - ‘ : P . - A %

A 4

'150.  WHITE AND NEGRO RESPONSES TO PACKAGE DESIGNS. Herbert E. -
" Krugman. Journal of Marketing Research, Vol. 3 , May 1966, .pp. 199-200,
Journal of Markeﬁng}esea;rch 230 N. Mlch.lgan Ave., Clucago m 60601. ;

) Pupil dilatmn test used tor ascerta;n poss1tﬂe dJ.fference between Negro
and white responses to package designs, _ e

N 4. J
151 * WHO ARE THE URBAN POOR. Anthony Downs Committee for Economic
Development Supplementary Paper No. 26, October 1968 Committee for Economic
Development, 477 Madison Ave.; New York, N. Y. 10022. 57 p. . $1. 00.

A ————(larities, the concept of poverty ‘among individuals and #milies, presents
estimates of the gumbers in each group, and .syggests reasons why they are poor.

8

Ve

152, WHO SAVES? Ixwin Friend and Stanley Schor Review of Economjcs .
_ and Statigtics, Vol. 41, May 1959, .pp. 213- 248! Review of Economics afid .
Statlstics 232 Littauer Center, Cambridge, Mass., 02138. . g

Empirical study to determine ‘adequacy of various theories of savlng
r

; .
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* 153, . WORKER'S BUDGETS IN THE U.S.: CITY FAMILIES AND SINGLE ~
''"  PERSONS, 1946 and 1947, ' 1948, "Task Force on Economi¢ Growthand -

Opportunity.. (Bulleﬁn No. 92‘7) U.S. Dept of Labor Bur. of Labor Statistics.
- : (out of print) . I

- ’

v Descnbes concepts deﬁnitions and techniques used in developmg the. .

! original City Worker's Family Budget for a four-person faniily, detailed list of
goods and services priced, and 1946-47 cost esitfaates for 34 cities. Also con-
tains an historical survey of family budgets and summary data on State budgets
Jor single women workers.

* . -

“ . . + - R . -
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) / . . CROSS REFERENCES
‘ - R : Othgr Items which relate to (A) Charactenstics and
. C Buying Practiees of Lcw-Inco:pe Consimers are the v
. . "'« following: ' R > ' z
R - “'T,;* - # v . ! : ‘ . (\7/
S '160 . 28 ™ - - '
’ , 166 238 L=
S °- 172 : _ 245 , L -.
: 186 246 . ' ,
‘ ‘ 187 304 - L .
. R 190 . 305 | P
" - "210. 319 - ' S
€« . 218 321 ! :
- ~" ’ - ‘ J i
- . - -
( -
V. . . '
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* 1533, SOCIAL EFFECTS OF INTEGRATED ADVERTISING Keith K. Cax. Journal
of AdvertisiugﬁResearch Vol, 10, No. 2 April’1970, pp. ,41-44. Journal of Advertisigg_
Research, Advertising Researth Fou:ndation, 3 East 54th St New York, N. Y. 10022,

}ntegrated advertising in five major magazines increased markedly during the
past g years, and has shifted occupational roles of Negroes from cooks;~maids, buﬁers,
businessmen students and consumers.

.
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B. Characteristics and Practices (Comniercial Enterprises - .
- Which Serve Low-Ircome Consumers< \ -
. .. h p B _‘ (‘ .

-

154, AFTER THE RIOTS - A POSITION PAPER FOR RETAI‘L]NG Rlchafrd
Rosenthal. Stores (National Retail Merchants Assocmtion Magazme), December
1967, pp. 11-20. Stores, 100 'West 31st St., New York N. Y. 10001, _ 4

An examinatiop of what retailerg experienced, both in an outside riot

.areas, what they learned, what they are doing now, and their expecmtlons for the

orgamza’aon

future.

- M s .

L ~ B ¢ ., - . ' "’
155, ALTERNATIVE OWNERSHIP FORMS FOR INNER CITY BUSINESSES.
Robert W. Litile. Pz‘ehmmaly Worlcmg Paper. Nof for publication in present form.,

School and Graduate School of Business Admmistration Umverslty of Washmgton
Seattle, Washington 98105 ‘

_Assessment of alternatlve ownership forins of marketing organizations
which’ serve the mner-cltg areas. Appropnateness of capitalist modes of

156: AN ANALYSIS OF RESEARCH IN THE NEGRO RETAIL FOOD MARKET. .

" William' Lincolg Hafner. 1865. Joint Univers}tjr Libraries, 419 21st Ave,, So.,

Nashville, Te 37203. 64p. } . -

{

DepOSIted in Joint University Libra.ries, Nashvﬂle Tenn. and avallable
for inter-library loan, this bibhog'raphy on reséarch in low-income dreas relates.
to food distribution, ’ .

’ I 4
. . - . . ’ , e
157, THE ANATOMY OF A RIOT BUFE‘ALo 1967. Frank Besag. 1967. '
University Press at ‘Bu:f:falo University of Buffalo, Buffalo, N. Y. 14214.

The authot concludes that some businesses were hit because they cheabed
the people with t.hings sold-at a higher price ‘than would be paid for the same item in

the suburbs.

[
. -
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158.  BLACK BUSINESS DEVELOPMENT, Fred C. Allvine. Journal of - oy
Marketing, Vol. 34, April 1970, pp. 1-7." Journal of Marketing, Amefican .
Markeﬂng Associqion 230 North Michigan, Avenue, Chicago 1. 60601 $3. 50,

An account on the development of black business -tn-various areas.
Various examples are given, Business responsibility is stressed.

L - -30 -
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159.»  BUSINESS MUST ACT TQKEEP GHETTO'S DISTRUST OF CROOKS
FROM HURTING ALL, Stanley E. Cohen. Advertising Age, Vol. 39, ° \
April 15, 1968, p. 16. Advertjsing Age, 740 Rush St., Chicago, Hl.. 60611

. The article concludes that goncerned“busmessmen should support-
legislation which.will rid the ghetto of fraudulent merchants who ]eopardlze the

busmesses of all Y ’

-.. .= -
14

" 160, CHANGES IN STEREOTYP]NG OF NEGRGES AND WHITES IN MAGA-
ZINE ADVERTISEMENTS, Keith K. Lox. Public Opinion Quarterly, Winter '
1969-70, pp. 603-606. Public Opinion Quarterly, Adyertising Research Foundation, .
Inc ' 3 East 54th Street, New York, N. Y. 10022. ,

Article about'a study showing that there have been some mat]or changes .
in the stereotyping of Negroes and Whltes as to ?ccupauonal status in six general
margins from 1949-50 to 1967-68.-

¥

3
161, CHARACTER]STICS OF RETAILING IN A SLUM. Bert Rosenbloom (To
be‘complgted February 1970.) Rider College, Trenton\N‘ew Jersey 08602.

~ Report ﬁndmgs of primary research in a-slum sectxon of the city of
Trenton. - The research involves the structure of retailing.in the area, 4s well as
the methods and approaches used by the. retailers within ¢he section.

. P

162. COMPARATIV% PRICES OF A MARKET BASKET IN PHOENIX. Louis H.
Grossman, Arizona Business Bulletin, Vol. 15, No. 10, December 1968, pp. 267-277,
Arizona Business Bulletin, Bureau of Business & Economlc Research College of
Business Admmistrauon Arizona State Universuy )empe, Arizona 85281

This a.rtxcle reports the result of a research study designed by Dr. Grossman, @
- and carried out b:;t?ents ina class in retail magketing. The purpose gf the study '

w3s to compare re food pnces in different areas of the Phoenix Metropolitan area
with correspond1 g income levels.

,
(%4
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163. "HE CRISIS IN AMERICA 'S CITIES A REPORT ON CIVIL DISORDERS IN
1967, Amierican Retail Federation, SeptemBer 6, 1967. American Retuﬂ Federaﬁon

1616H St., N. W Washington DG 20006, 41 p.

. A critique of past riots,’ their causés and effects, and an enumeration of |
possible retailer response. ) .
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" 165, .
* - Dixon and Dani€l J. McLaughlin, {y. The Economic and Business Bulletin,

" 168,

o - ‘\ ) ’ ‘ . - R
164, CUSTOMER STRA.TEGY FOR NEGRO RETAILERS John V. Petrof.
Journal of Retailing, Vol. 43, Fall 1967, pp. 30-38. Jouinal, of Retailing,

School of Retailing, New York University, New York, N. Y. 10003.

Fmdn!gs indicate that at present Nebic’) retailers possess a comparative :
advantage in serving the Negro market.. . .

.

DO THE INNER CITY POOR PAY MORE FOR FOOD? Dona}d F

Vol 20, Spring 1968, pp. 6-12., The Economic and Business Bfetin, School
of Business Administration, Temple University, Philadelpln? Pa. ?19122

Besearch in the North Philadelphia Inner City shows that price differentials,
where present were due to type of store. rather than area policy. Three hypotheses
were examined in the coéurse of the study.

-~

166, - DO THE ‘POOR PAY MORE ? Charles S. Goodman Journal-of
Marketing, Vol. 32, January 1968 pp. 18-24, Journal of Marketing, 230 North
Michigan Ave,, Chicago, IIl. 60601 * \ , . , .

* Examines purchasing patterns of low-in¢ome fam11ies

Based on a survey

. in a Philadelphia redevelopment area.

. .
167. ECONOMIC REPORT ON FOOD CHAIN SELLING,PRACTICES IN THE
DISTRICT OF COLUMBIA AND SAN FRANCISCO Federal Trade Comm1ssion,

July1969;47 p. ‘GPO. 35¢.

Report presents the results of price surveys 1n over 300 chain stores,
analysis of sales and financial data, and findings of 1nvest1gationa1 hearings
outlines general policy steps toimprove food rew,ihng in low-income aréas.- ¢
; . 3 . /7 .
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*

AND A CASE ANALYSIS IN COLUMBUS, OHIO. B. W. Marion, L. A..Simonds and
YDan E. M,oore. 73';“) Cooperative Extension Service The Ohio State U‘ersity,
Columbus, Ohio 43210, - N -

. Research summarized in this bulletin was intended to analyze objectively
food marketing in a low-income area of Columbus.

2o, .-32- ' ”&F -
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D MARKETlNG ]N I‘W-INCOME AREAS: A REVIEW OF PAST FINDINGB
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169. / - GHETTO MARKETING: WHAT NOW? l'-lqbert.J. Lavidge,” W. Leonard
’ , Jr., H. Naylor Fitzhugh, Walter A. Hamilton, and Frederick D, Sturdivat,
1968 Proceedings of the American Marketing Association. American Marketing
- A ocmnon 230 North M10h1gan Ave., Chicago .. 60601, "(to be pubhshed)

Speeches\gwen at the Amerman Markeung Association 1968 Denver
) onferenee S , ‘
170. N GHETTO NEBDS ’MARSHALL PLAN' GROCERS TOLD Food Mart Newsr.
Vol. 31, April 1968, pp. 1:and 14. Food Mart News 3% East Wacker Drive,
w Chlcago nl.. 60601 y ‘
j . Summarizes talks of the Indusf.rlal Appreciation Day 'at Western Mlchlgan F/
" University where several experts in the food industry advocated mbore mvolvement
by busindss in ghetto regions. . . e,
e,

K » k e
x, 171, THE GREA% WASTE: IGNORING BLACKS. Kelvin J. Wall, Mar ke@g/ .-
Communicatiods, Vol. 298, February 1970, pp. 42-50, Markenng/Commumcations, .

< 501 Madison Avenue New York N. Y. 10022. $1 00.

4 Part of every dollar spent on mass media goes toward reaching Neg'roes
And most of that is, according to this article, just money down the drain.

172, : GROCERY SHOPPING IN WASHINGTON, D.C, MaJ‘)aret M. Morrls
March 1966. United Planning Organization, 1100 Vermont Ave 'N. W. Washington
T D.C. 20005, 1 By

i% N Study of Gonsumer Action Program of the United, Planning Organization. |
- Information'on prices, mercha;{dise, choices, .ahd'shopping Behavior, .
e e e A " i
" 173, GUE§S WHO'S COM G TO MARKET D. Parke Gibson. Sales

. Management Magazine, Vol. 160, May 1, 1968, pp. 44-46.' Sales Manggement
Magazine, 630 Third Ave., New York N Y. 10017, ’

" . " A report that the Negro market is ripe for products catering toits -
. l‘.specific needs, especially in the food, cosmetic game “ clothing, -and houseﬁd
furnishings lines. -

b

-33 -

L]

%
2
&

¥
€O
o




R .

L% 17 HOW NEGRQ MODELS AFFECT COMPANY IMAGE. Lester Guest.
) Jgurnal of Adverﬁsin&Régearch, "Vol. 10, April 1970, pp. 29-33. Journal of .
- Advertiging Research, 3 East 52th §t., New York, N. Y, 10022, $2. 50.

(¥

A'dvefﬁseré need not be fearful' of using Négro models or integrated

. advertising. Study results also refute the suggestions that hosu‘ligv toward blacks

_exists when whites' status is threatened. o . ’

- f . - . - \.
(\f . ' T D
L * "175. |. INTEGRATED ADVERTISING - WHITE BACKLASH ? *Jame§ E. Stafford "
and Charles E. Van Tassel, "Journal of Advertising Regearch, Vol. 10, April 1970,
pp. 15-20. Jourhal of Advertising Research, 3 East 5fth St., New York; Q Y.
10022, * $2. 50. , . ( o

Report on a research study using verbal measures and the pupjlloixiéﬁer
to study integrated ads for an auto and a lipstick. White respondent were found
to be indifferent to well-conceived integrated advertisements.

-~ . ——

176. : LET THEM EAT PROM].SES: THE POLITICS OF HUNGEB IN~AMERICA. )
Sales Managbment, Vol. 104, January 15, 1970. Sales Managerent, 530 Third
Ave,, New York, N. Y.-'10017. 775¢. - NN L

. - Are food marketers so eagle-eyed for the affluent Arherican that they . |
prefer not to notice that others of us may he starving? (Book review) PN

1
s
1] 4 T °

177.°  -LOS ANGELES RIOT STUDY - THE GHETTO MERCHANWSURVEY.
Walter J. Raipe. Institute of Govérnment and Public Affairs, Vol. MR-98, June 1,
1067, 34 p. University of California, 1os Angeles, California 90024, .$3. 00.- -

: Summary of answers by meiéhants to questions asked coﬂcerning problems
- after the Los Angeles riot of August: 1965. . | ’k’ o . ’ e
. - : . ‘ Lo ’ \7 ' . o,
£ 178, MARKETING TO-LOW-INCOME NEIGHBORHOODS: A SYSTEMS A®PROACH. .
Kelvin A, Wall. University of Washington Business Review, Vol. 24, Autimn 1964, .
pp. 18-25. University of ‘Washi ' Busingas Review:- University of Washington,

Gradusite School of Business Admfjstratioh, S"éattle,“WasﬁixigZon. 90105. $1.50..
1 The article offers a systems view of mariteﬁng to low-income neighborhoods. ™ -
. . . . ’ [ . .
S |
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179: " MOST CHAINS'NOT TAILORING TECHNIQUES TO NEGRO WEEDS. o~
Sapermarket.News, November 16, 1964, p. 6. §g>emiarket News, 7 East 12th St.,
 New York, N, Y. 10003, S |

L . | .

. AN ‘ _
180 * THE NEGROAﬁDAMERICANA Eﬁ'rlsmc. Harold H. Khssarjian. .

Jpurnal of Marketing Research, Vol, 6, ebruary 1969. Journal of Marke’anLé'search, —
erican Marketing Association, 230 N. Miclngan Avenue Chicago, 1L 60601 $3 50.

. The article- presents a content ana.lysis of ads that have used Negl;o models
or aotors it‘elected mass mrcu]atlon magazines over a 20.y¢ar period .

P "
'.'3\
9

- -181. " NEGRO BUSINESS FEELS STRESSE‘S OF SUCCESS Bl.l81ness Week, .
g ¢A 9, 1966, pp. 704£4. McGraw-Hill Publdshing Co., Inc. , 330 West 42nd St.

ork,“N Y. 14986 - . C e T e
Negro—own ial institutions find Pie companies competlng for
their skiilled emplbyees d 'ca {t.ive' market.

182. ~ NEGRO CONSUMERS E WAITING ocerz NOVember 1967_
pp. 4-8. ‘Grocery Mfr zyo Lexidgton Ave,, Now York, N. Y. 100177 » ‘ *‘

Neg:roes speiid § 30 bﬂlion a yedr, aredtyal customers, and would be a
- proﬁtable market segment if companies would take tlie timg and efjort to cultivate §-
the market. . : y' . - “

+
- P
.« ¢ s . s .
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,'. 183; THE NEGRb IN BUSINESS. - bonz Magazite, vel. 18, September 1963,
ﬁ,zn -218, Johnson‘Publishing Compény, iszo,smh Mich.i nAVei, Chicago,. .

o L 7 : B
Me qgscﬁssep how suceessful Negro busine&es-havé been historically K
. . 0 }’ M . . -

184, o x"N};GRo INTEGRATES HIS MARKETS.- ‘Business Week, May.18, 1968
. 7 pp. 90295, McGraw-Hill Publishing Co. , Ine., 330 West 42nd St., Ijew XQrk, N. Y.
10036.° . -/ .

‘. The story of one Negro buainessman who fi*st created a market in the
.ghetto‘hngﬂienexpa.ndedittotheurbanwhiteareas. o ..
S " ' : 2% YRR




185 X NEGROES’ON THE SALES FORCE THE QVIET INTEGRATION
" Bales Management Magazine, Vol. ‘93, October 14, 1964, 'pp, 25-28, .Sales',
Mamagement Magazine, 630 Third Ave., New York, N. Y. 10017,

Progress repaort of equal opportumty employment policiés. Negroes
used as sales personnel and pubhc relations specla.hsts. . ’

. N}

186  NEGRO'S FORCE IN THE M.AﬁKET PLACE. Buginess Week,

May 26, 1962, pp‘7 -84, McGraw—H.ul Pubhshmg Co ’ Inc. 330.West 42nd St
NewYork,NY 19036, _ 3 - ,

easeio both numbers and 1ncome make Negroes an 1mportant gales
mrget "H mpames dxffer over whether specxal approaches are needed

‘
4

-

.to sell them., A
rc *

f L > s. -
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’

JET LI NEWSPAPEB ADW:RT;SNGA' NEG O MARKET. John V. Petrof.
. Journa of Retmlgg, Vol 48, Spring 1970, “Journal of Retallmg,
YOrk’Unive{soiw, 432 Commerce Buﬂthng, W gton Square New York,, N.
10003, $2, 0 e P

T L . A study attemptmg to determfne the difference in awageness created among ‘.
. b ' rs when tWo,adver’usement,s, one by an 1ne$on patronized.-primarily
by blacks arf other by a firm catering to-both races, are presented through a
Negro and ageneral readershlp newspaper - p p L ~

\ .
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188, - ORGANIZATION AND-COMPETITION-IN FOOD RETAILING See chapter/
"'Prices and Margfhs in Different Income Areas, " Natlonal Commissionon ~ * . —

" Bood Marketing.' Jung 1966. pp. 335-342, U. s. Deptlt Labor Bur. of Labor,
Stat.lsﬁcs GPO $1.50. - o . _ -’9\ o

. This chapter id directed to'an .analysxs of food reuuling in poorer urban
communifies, ,generally conﬁlled to the central ci,ﬂ((‘data on family 1ncdme fmm the
19@0 census of populaﬁoﬁ) ) - ) -

[ 4 . -
igv. . pgn , . » -

L w. ' ' - -
A ; OTHUR SIDE OF THE POVERTY FROBLEM. Dayichaplomtz
Me#Magizine, Vol. 14, September-October 1965, \pp* 12- fs Challegge
ine, 475 Fifth Avénue, New York, N. Y." 10017, | W ’
This artiole pointp g the unscruptxloqs meth used by many merchants‘ :

.

.in l:heir dealings with thé 1 naive poor. The authon's cotichision is thdt there

is'a clear need for lega.l 8 guards to suppl.ament pover . programs
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190, " THE POOR PAY MORE, David Caplovitz. 1967. The Free Press,

866 Third Avenue New York N.-Y. 10022, $1, 95

> A study of a group of low-;ncome ?mnhes in four New York City
housing pro;ects This book discusses buying patterns, . price "patterns, credit .
patterns, family fmances problems of the low-income consumer, practices of '
- merchants and proposals for dealmg with the problems.

4‘ .
,e 191, POVERTY MINORITIES AND CONSUMER EXPLOITATION, Frederlck
~ D Smrdwant and Walter T. Wilhelm, Social Science Quasterly, Vol. 49, No, 3,
December 1968, pp. 643-650. Sotial Science Quarterly, The Southwestern Spcial .
Science Association at the Umve;’sny ot Texas at Austin Austin, Texas 78712.,
$1 75. ‘ ,

. /. The research questiongof the study was, 'Is exploﬂatlon in the market
place a function of low income or minority status?" The findings indicate that the

’ disa,dvantaged are subject to ecggomic exploitation wjthin and beyond the boundaries '
of the ghetto. However, it was toncluded tha they pay more-in the ghetto.

-
-
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R £ PRICES IN 208 NEIGJ{TBORHOODS Ph
Review, Vol, 89,.October 1966, 'pp. 1085-1090. U.
' Labor Statistics, ~ * ) :

c 1

is Grodm. 'ﬁonthlx Labﬁr
Dept. of Labor, Bur. of

, e author's findings are based on three surveys made by the Bureau of
e %r Sw.ustxcs The author includes conclusions that poor famﬂies get poorer
) housing for, eqmva.lent payment; food 'prices are higher because small independent
* 'stores aré common.ig poor area’s, and prices of non-food items for the poor are
ingher for some and ower for others. s A

. ;" ' : , " l. 4 B ’ ~ . ‘ * ‘\-
{13  RETAILING IN LOW-INCOME AREAS. Real Estate Research Ctr-
; poration, *August1967. Chjpago Small Business.Opporfunities Corporation, .
343 Bouth Dearborn St., Chitago, Il. 60604, i

e - e A lookinto the retail ‘shopping habi of Chicago's poor. Contains .
contrasts with higher jncome shoppers, as ‘wellasar ommendatlons sectlon.
Analys’s of retail structure also included.

o : ; ¥ _
' ‘ * v s L, ) ’ . . L) ¢
194, ( RIOT PERIL. - - The Journal of Imsurance, Vol. 28, November=December
1967, -pp. 13-36, The Journa.l of Twsurance, 112 East Washington Bloommgton,

.. m'.\ 617 01 N 4 " Tl - .’
An analysis of riots from an insm'ance point of yiew .
VAP ) ,
7 \a\/'. . . . ¢ '
L - ¥ , ' - 37 -4 » -
v .. ' ! /. - - ¢ . / r) )
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195, ROLE OF WHITE-OWNED BUSINESSES IN THE INNER CITY Fred C.
Allvine and Alvin D, Star. This paper was prepared for the Inner City Markeﬁng
Conference which was held at the State University of Buffalo frém June 4-6, 1970,
- Since this'is a Working Paper it is not to be quobed or reproduced withousithe .

. authors permission . - -
. - + N
Minonty group communities. Retailers and manufactm"e?s. Changes
inroles. . . : AN )

-
196, gM'ILARITY OF GHETTO'AND NONGHETTO FOOD COSTS, Burton H.
Marcus, Journal of Marketing Research, Vol. 6, August 1969, pp. 365-368. Journa.l
of Marketing Research, American Marketing Association 230 North M1ch1gan

Avenue, Chicago, 111. 60601, W , . ) .
. - The objective of this r darch was to debermine if ghetto dwellers paid

. more than more affluent nonghetto shoppers for comparabl e foodstuffs. This study

points to the conclusion that the poor d o pay more, deg'ree to which ghetto

- dwell ers pay more,_ the market baskeNxQed to determiir relatwe costs, the reasons

for pricé differenﬁals, and consumer shopping. behavior should,be considered in ,

evaluatmg the ﬁndmgs o Te .. . . ’
. ' \; ‘ ) . ‘ - .
197.  SOFT DRINKS EARN J¥HNIC MARKET SALES. Grocery Mfr., -
. December 1967, pp. 2’5-28 Grocery" ’ 420 La:ington Ave , New York, N. Y.
10017, . 5 e

Pioneering efforts by ¢ ola companies are reflected in market-shares.

-Commiunity work ahd public r elaﬁons figure in campaigns. whjc h are tailored to the

specific merket. . .’ ST {,r\ Lo
198.  SOME EXPANSIQ
Supermarket News, ‘Feb '
New York, N. Y. 10003

o A rotmdup of oplniops of xr market operators in.seven cities about, the
operaﬂon of stores in' low-income neighborhoods

, 1966, . 3 s@ermarléet News,- 7 East 12th St.,

N . . .

~
PR . 1, . L . .
TR - * .

199, - A-STU’DY OF pmcx-f\ BARGED IN FOOD STORES LOCATED IN LOW
AND mpn INCOME AREAS OF S§IX LARGE CYTIES, February 1966, U. S. Dept.: -

- of Labor,,Bur of Statisﬁ,cs Office of Publ}catigns, Washlngton D.C. 7

*20212. 28 p. "Foee. (it of print) ' - =

T
No sigmﬁcant differences in prices charged by food s,j;pres of sjmilar types
and for sugﬂar products.located in low vs. high comeggreas were'found, However,
‘higher prices are charged by sma.ll lndependent stores which are most common in -~

N+ mee -

low-{ ¢ areas, - : . e 07 y i '

. . -
- . +
[ . A e -
. . . - » . 4 . .
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'200 A STUDY OF PRICES CHARGED IN FOOD STORES LOCATED lN LOW
AND HIGHPINCOME AREAS OF SIX LARGE CITIES FOR NON-FPOD ITEMS. -

February Y966. U. S. Departmert of Labor; Bur. of Labor Statitics. Office
: ‘ofPuincations Washington, D.£. 20212, 11 p. Free.. (out of Print)

* The study tovered 16fion—food items (clothing, appliances, drug items, -
-services, household supplies,” and cigarettes).. No consistent differences in prices

charged by various types of storks located in low vs, hfh income aTeas were «
Lt fOIID.d - . -
’ ' IS . . .
L ] /’ ; - ‘ ] . - v

+. 201.° SUPERMARKET PRICING PRACTICES IARJOUS AREAS OF A LARGE
CITY. Richard Teach. Working Papers Series Ne. 53, 19 ¢ State Universify of
New York at Buffalo, School of&nagement Buffalo, New York_ 14214- ’

E 2
- This research studied tﬁe price structural differences between the center

city core areas of large urban centers- and the surrounding affluent suburbg.

L \
ca, e, - o
f -

. 202. TENSE WATTS REMAINS NO-MAN'S LAND OF RETAILING, Women's
fWear Daily Magazine, . July 6,,1966.. Women's Wea.r Daily Magazine 7 East 12th
St New York, IN. ¥. 10013, . . i 3 ,

# T A brief review of the developments in Watts during the year following the
riots of August, 1965. The article stresses the importance of improving the
educational and occupaﬁona.l opportunities of the area's residents. s

—

N}
>
o d

+ 203, . THREE SEASONS OF BLACKS ON TELEVISION, Joseph R.. Dominick,

" and Bradley S. Greenberg.' Journal of Advertising Research, Vol, 10, April 1970, -
pp. 21-27. Journal of Advertising Research, 3 East 54th Street, New York, N. Y.
10022. $2.50. .

14 * Report of a'study on the increased use in both daytime and prime-time
TV commercials of Negroes. The sty concludes that portrayal of Negroes in
realisﬂc Negro roles is yet to come,

-

K o . .
* 204, grwo SUPPLY COOPERATIVES SERVING LOW-INCOME FKRMERS
- * Farmer Cooperative Service, U. S, Dept. of Agriculture, Washington D.C.,

.20205. (out of print) , j | \ ..

) The fifst study in a broad research program designed to evaluate
. cooperative services presenfly provided for-tow-income farmers, and potential C.
- services that may bénefit™oth low-income farmers and cooperatives,’ _
. . » . . . .
" ‘ o e '
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205, . WHITE, INPONSE TO INTEGRATED ADV.ERTISING James W. Cagley .
and Richard N. Cardozo. Journal of Advertising Research, Vol. 10, -April 1970,
PpP. 35-39 Journal of Advertising Research, 3 East 54th St., New York N." Y.

-,10022 sz\so'.,-‘ £ ©

. . Study ot atti;udes toward integrated a!!véruséments Attitudes by
’ _degree of racial prejudice, and ads with all-Negro or all-white prmclples be

" more effective than integrated ads. : \ . )
] [} o . . . . -

‘. 206, WHITE WITHDRAWAL GHETTO MERCHANTS STAY AWAY FROM TIF;.
.+ INAREAS. The Wall Street Journal, *Vol. 168, August 16, .1966, pp. 1 and’8. :
- THe Wall Street Journal, 30 Broad St., New York, N. Y. 10004.

. A report oh interviews with groes and whites in Los Angeleg, New York,
Chicaga and Clevela The article conBiders the issue of cudtomer relations and

withdrawat and isolation of white gEet:F) erchants, . . . . :

o . o
L \ CROSS REFERENCES

.Other I}ems which relate to (B) Chiracteristics' and Practi-

ces of Commercial Enterprises Which Serve Low-Income

~ T, .
Consumers are the following: N
- . ‘ . /\ .
13 © . 221 ’/zéo 294 o
. © 82 .« 230" 263 . 298, ' '
— o 89 R 236 ! 271 ' . 302 . ' . ’ v
- 112 240 - 215 - 311 i
S 142/~ 244 + 283 © . 323
‘ 145 o 245N __ 285 326 .
Lo . 217 . - 251 . 286 = S
- - 218 D258 s 291 ‘
'.“ "’ ! ‘ . .0 .
4 Late Item )

'/ *  206a, BLACK CAPITAL]SM IN GHETTO SUPERMABKETS PBOBLEMS AND .
- PROSPECTS. -Gordon F. Bloom. Industrial Management Review, Vol. 11, No. 3,
. Spring 1970, Industrial Management Review, Mé'é’sachusetts Institute of Technology,
Cambridge, MaBB. 02139, pp. 37 - 48, »

-

, . Descrlption of the atpenences of black managers in ewning and operating ¢~
. ghetto supermarkets and proposed programs to sustain thé growth of Black Capitalism
Ly while creaﬂng an efficient food distribution system for the inner city.

>
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- ' C. Conflicts and Problems in Low-Income Markets
. , .. N L. A ' .
.- ' ' : . '
b A
' 207.  BUSINESS AND THE MEXICAN-AMERICAN COMMUNITY Frederick
D. Stm'dlvant California Management Review, Sprimg 1969, California Mangg_ ’
ment Review, University of California, Los Angeles, Calif. 90024. )

. - Based oh an extensive study of the characteristics of low-income o #
" Mexlcan-Ameﬁcap congumers in East Los Angeles apd the characteristics,and
" practices t£~etmling enterprises serving that community, In concludi%g the
article statés'that while the challenges facing business are great, - there are out- .
stapding opportunities {p improve the distribution of goods and services to this

- important segment of ket, ) .
’ v » ( . ‘ - \\
. . N

208, THE COM‘MERCIAL STRUCTURE OF DEPRESSED NEIGHBORHOOD L
- William E. Cox, Jr. 1968. Bureau of Business Research, Case Western .'
Reser\re University, Cleveland, Ohio 44106. 146 p.

" tudy. of four Cleveland low-income trading areas. Presents a research
methodolo@ which could readily be used in the study of other neighborhoods.

~
-

209, COMPARATIVE STUDY Better Business Bureau of Greate:; 8t. Louis
& March 1968, Better Business Bureau gi Greater St. Louis, 90k Washington Ave.,

. St Louis, Mo. 64101. - —. -
‘ Food prices and qualify prhcﬁces of major chaina 1n the St. Louis ,
Metropolitan Area. ’

. ’

M -
’

210.- "CONSUMER PROBLEMS OF THE POOR: ERMARKET OPERATIONS,
"IN LOW-INCOME AREAS AND THE FEDERAL RESPONSE, Hearings before a
Subcdlmittee On Government Operations, House of Representatives. October 12,
., November 24 and 25, 1967.  Committee on Government Operations, House of -
Representatives, Room 2],57 Ra-yburn Building, Waslangton, 9’,_9’ 20515, 352 p.

s s .
. .
- v . -

* 211 CRIME AGAINST L SMALL BUSINESS A report of the Samll Business
) " Administration transmxma to the Select Committee on Small Businedll, United* -
" States Senate. April 3, 1969, 279 p." GPO. $1.25. «

. . A report of crime ‘against small business, and real world remedies It
g is directed specifically to the small busfiiéssman,” The long TUn sociolog-lcal
- *  solution is noted but*is beyond the scope of this study ) .
- - S -a- : . .
. . s A‘ p“: ) - * .




‘ -~ ~
- »

212, DISTRICT OF COLUMBIA CONSUMER PROTECTION PROGRAM June"
" "1968; Federal Trad Commission, Legal-and Public Records,Division, Room
- 130, 6th Pennsyl Aves., N\ W., Washington, D. C 20580. 30 p. Free.

A report of the Federal Trade Commssmn's examination of re#ailing *
practices rela% to the low-income residents of the area.

tﬂ 3

213, ,ECONOﬁC' REPORT ON INSTALLMENT CREDIT AND RETAIL SALES
PRACTICES OF DISTRICT OF COLUMBIA RETAILERS, March 1968. ,
Federal Trade Commission, Bureau of Economics. Room 232, 6th and
I:ennSylvania Aves,, N. W, Washmg'ton D.C. 20580 52 p. Free.

The. report presents the results of a survey ﬁn sales practices involving
household futnishings and credit practices in the Distnct of Columbia. Covers
85% of the D. C. sales. of these items. . .

' [

214, . THE GHETTO CHALLENGE Robert J. Lavidge. :Presented to the
14th Annual American MarketMg Assoociation Public Utilities Seminar in Detro1t
Michigan, May 3; 1968, Elrick and Lavidge, Inc., 10 South Rtvers1de Plaza
'Chicago l, 60606. 20p. . ._ e

Som'e probing questions are ra1sed concening marketing 8 responsib;htxes
in ghetto areas. . .. . L %

- i

\

«
~ ’

.+ 215, . THE GHETTO MARKETPLACE. FredeFick D. Sturdivant, ed., 1969.
The Free Press, 866 Third Avenue, New York, N. Y. 10022, 316 p. $3 95.

. " This béok focuses on the marketplace in the nation' g urban ghettos. In
. addition to original essays, it brings together articles onm problems in the market-
p}fce of low-income urban areas and proposed solutions. .,
Ly - ‘ .

-

-216." . THE HIGH PRICE OF BEING POOR. Chinging Times; The Kipplinger
Magazine, August 1968, pp. 39-44. Kipplinger Washington Editors, Inc.,
1729 H. Bt., N. W., Washington, D.C. 20006,

‘THe how and why of economic discrimination in ouf city  slums,

[y

. e -

217,  THE INNER CITY. Food Topics, October 1967, pp. 17-30, Food
 Topics, 205 East 42nd St., New York, N. Y. 10017.

Problems of opera.ti.ng a store in an innér-city area usmg Detroit,
Newark, Balt:tmore, and Watls as examples.

- "‘-42- . ’ ) O
) a5 - ' . )
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+ ‘218, ' ERNAL COLONIALlSM AND GHETTO REVOLT. Robert Blauner.

Socia1 Pr )ems, Spring 1969, pp. 393-408. Social Problems, Business Ofﬁce
P. 0. Box 190,»Kalamazoo’Mich1gan 49005.

b Egplores the thesis that white-black relations n!Zmerlca are essentially
those of colonizer and colonized. Th¥ contemporary social movements-urban riots,
cultural nationalism, and ghetto contro poﬁa@--are analyzed in the light of this
thesis. ’»

»

219. LOW INCOME CONSUMERS PAY MORE BECAVSE OF IGNORANCE NOT
CHICANERY. Advertising Age, Vol. 36, May 31, 1965 Advertisigg ge,
. 740 Rush St., Chicago, 111 60611

e An annotated speech delivered by Mrs. Esther Peterson, the President's
adyﬁsor on consumer affairs. She indicated that, in general, the poor pay more
because t.hey lack shopping skills and financial resources (Which make them either
buy Sw quality items or buy from stores that charge hl?et prices because of

‘cretht,.

*

* 220, LOS ANGELES RIOT STUDY - IDEOLOGICAL FOUNDATIONS FGR NEGRO
ACTION: A COMPARATIVE ANALYSIS OF MILITANT AND NON-MILITANT VIEWS
OF THE LOS ANGELES RIOT. R. M. Tomlinson. Institute of Government and
Public Affairs, Vol. MR-116, June 1, 1967, 56 pr « University of California "Los
Angeles, California 90024. $4. 00. _

Paper 1s based on data provided by a study of the Los Angeles riot of
1965 Sample of Negroes within the riot curfew area and whites from outside the
ew zone were interviewed. ) LI

\

!

R

* 221, LOS ANGELES RIOT STUDY: THE GHETTO MERCHANT SURVEY.
Walter J. Raine. June 1, 1967, pp. 1-34. Institute of Government and Public
Affairs, Department of Psychiatry, Center for the Health Sciences University
of California,” Los Angeles, California 90024 .

Description of the Los Angeles riot of Aﬁgust 1965. Analysis of causes,
events happened actions.taken, results. ' Survey of the area merchants involv

* ¢
s
v

.MECHANISMS OF GRIEVANCE REDRESS AND THE PSYCHODOGY OF THE NEW

¥ 222 Los ANGELES RIOT s‘rumr THE POLITICS OF KISCONTENT:' BLOCKED

URBAN BLACK’MAN David 0 Seaxrs and Jo
and Public Affairs, Vol. MR-112; June
California 90024. $4.00, .

N,

Examines two hypotheses B!
August, 1965, * .

’

\ e et )

B. McConahay. ' Institute of Government
7, University of California, Los Angeles




. 223. MARKETING IN LOW-INCOME NEIGHBPRHOODS. Charles S. Goodman.
pp. 402-403. - Changing Marketing Systems. .. Consumer, Corporate and Government
Interfaces, Reed Moyer, ed., 1967 Wintetr Conference Proceedings Series, No. 26,
1968, American Marketing Assoclatmn 230 North M1ch1gan Ave,, Clncago nl.
%MOI $5. 00 ($7.50 non—memberi)/

f The conclusanof the moderator is that more knowledge must be gamed
80 ﬂlat business and marketers can act upon estabhshed facts rather than bgfief
only. : ] . .
N - L .
224, MERCHANTS COUNT, UP THE LOSSES, Business Week, August 5, 1967,
p. 28. McGraw-Hill Publishing-6a., Inow, 330 Wegt 42nd St., New York, N. Y..
10038. ) - '

. An examination of conditions facing retailers whose stores were damaged,
destroyed, looted during the summer riots. Includes .a préposal regarding,
retailer!’ g pricing practices and paruclpatmns m commumty affairs.

. \ »
225, NEGHRO AND JEW: ENCOUNTER IN AMERICA, Shlomo Katz, ed. 1967.
The Macmillan Co., 60 Fifth Ave., New York, N. Y. 10011. $4.95. .

Sevgral articles in this collectiorf of readings discuss the perceptions of
Jewish merchants by low-income Negroes. Thege items consider the roots of
-anti-Semitism among the Negroes and the role of the Jewish merchant in contrlbuﬁng
to these feelings. . . —_—

226, , /MTHE NEGRO ENTREPRENEUR. Wilford L. White. Occupational Qutlook
Quarterly, Vol. 10, February 1966, pp. 19-22.7U. S. Dept. of Labor,. Bur.- of
Labor Statistics. Reprint available from Ofﬁce of Publications, Washington, D.C
20212, Free. (out of print) - a

L]

Author djscusses obstacles in business that espemally plague the Negro
entrepreneur. R N ¢

227.» NEGRO MRKET: «EXECUTIVE GUIDE TO'MARKETING - 1965, ‘
Printer's Ink, Vol. 288, August 28-September 4, 1964, pp. 39-40. Decker '
Communications, Inc., 501 Madtson Ave., New York, N. Y. 10022, [/}

~ Annual review of tHE"Negro consumer market and its impact on business
and industry. Special findings of public opinion analysts and marketing specialists
regarding selective buying campaigns instituted by Negro consumers are summarized.
- The role of government, private industry, and organized labor, in connection with
~ unemployment, job placement services, and Negro recruitment, is discussed at

length.




>

228. . 'THE NEGR® MERCHANT, A STUDY OF NEGRO ANTI-SEMITISM. Harold --

.‘Sheppard American qurnal of Socmloy, Vol. 53, September 1947, pp. 96-99.
University of Chicago Press 5750 Ellis Ave., Chicago, II1l. 60637.- :

—~., Article examines causes of Negro anti-Semitism as they relate to com-
petltive business efforts, - / ‘

—
229, OUR MOST URGENT TASK: TO PROTECT THE CONSUMER NEEDS.
“Mary Gardiner Jones. April 22, 1966, Federal Trade Comm1ss10n Legal and
Publieations Office, Room 130, 6th and Pennsylvania Aves. , N. W. Washmgton
D.C. 20580. 31p. Free. -

-

Discusslon of the problems faced by the low-income consumeff

- ~

’ [ 4 . ? ' ) ¢ f .
x . 230 ° . THE POLITICAL ECONOMY OF BLACK POWER, Raymond D.. Fr

Social Problems, Wihter 1969, pp. 286-301. Social Problems, Busm,essO ice,
P. O. Box"190, Kalamazoo Michigan 49005,

] f .
_ Examinesg Black Power.as an ideolpgy given force by new urban condjjdons
_and a general discontent with American capitalism, Hypothesizes a vast development
‘__program and Negro control of the inner city as a solution.

-
-

231. .- THE PROBLEMS AND OPPORTUNITIES CONFRONTING NEGROES IN -
THE. FIELD OF -BUSINESS, - H. Naylor Fltzhugh ed 1962, U. S. Dept. ‘of ’
Commerce. GPO. 35¢. .

Vi *

/ : Report candklses' papers delivered before Nation'éfl Conference on Small

7~

Business in 1961. Cemtral issues were small business operatlons and fields
heavily inﬂuenced by race-relations patterns

»
~~

. ‘ s N ' . , ’
282.  RIOT REPORT. Bruce Weber. Merchandising Week, August 14, 1967,
p. 12. McGrgw-Hill Pubhshmg Co., Inc., 330 West 42nd St,, New York, N, Y.
10036. . ,

) . . - .
A b‘ief artiéle which sets the scene in terms of the frustrations and barriers

. involved in con -business relations in slum areas. It looks at Watts two years *
after riots; - U o ) .
‘ . £ - - -
I3 -t < - =1 ’ g
233,. RIOTS AND REBELLION. Louis H. Masotti ed. Sage Publications,

275 South Beverly Drive; Beverly Hill§, California 90212 $8.50.

Concentrates orr the nature and causes of rlots in American cities usmg »

the behaviorah methodology of sqcial scientists. ! L .
S I
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- 234, A STUDY OF ‘THE COMMERCIAL STRUCTURE IN ECONOMICALLY v
DEPRESSED NEIGHBORHOODS, Fred Barry, Aaron Kennedy, Carl Koch,
Sue Seidman, 1968. Department of Marketing, Case Western Reserve University, -

Cleveland, Ohio 44106, 21 p. . g

-

Examination of operatmns of retalhng in low-mcome areas, especially
1) remﬂers' reasons for operatmg in depressed areas and, (2) attitudes of .
- retailers, \ S SR S
235 * -TIME FQI} ADVOCACY. Newsweek, Vol 70, November 20 1\962
. Bp. 22-65. Newsweek, 444 Madison Ave.; New. York \N. ¥: 10022

A probing article into the problems which must be faced by white Americad
if our nation is to remain a prosperous and powerful united community. It offers
insight into the Negro thought process (pride, despair, etc.) and offers a 12 pomt
action program for coolmg present explosive conditions,

-

\ Lt . ' -

. 236,  VIOLENCE IN THE CITY¥—AN END OR A BEGINNING, The Governor's
Commission on the Los Angeles Riots, December 1965, Governor s Office,
Sacramento California, 95814,

A report of the commission establgshed by the governor of Ca.hforma to
study the causes of the Watts nobd»\'%h: report reviews the eventg of the riot and
One

t

attempts to identify its causes. tion, pages 62-65, deals specifically mth
- the problems of the consumer.

» ‘ '
+ 237,  WHITHER THE MARKETING SYSTEM IN LOW-INCOME AREAS? Charles’

8. Goodman., Wharton Quarterly, Vol.-3, Spring 1969, pp. 2-10. Wharton Quarterly,
3541 Walnut St., 517 Franklia Building, Philadelphia, Penn. 19104: . »

. Our system of marketing in' minority group areas has not performed well,
The consumer in the low-income areas frequently fails to benefit from the product
and service offerings available to the more affluent consumer. This s a review

,of ‘the charges, complaints‘ and their validity, -and an appraisal of some solutions.

-

) & .

* 238, WINNERS AND LOSERS IN THE RACE FOR THE GOOD LIFE, Dav1d
Gottlieb and Jay bell, Jr. Social Science Quarterly, Vol. 49, December
1968, pp. 591-602, ial Science Quarterly, Southwestern Social Science

) Association, Baton ouge Louisiana 70803 $1.75, . ! Toel

4 e A study in’ which these two questions are investigated (1) What daq poor
youth want? (2) What is the impact of racé on the social factorﬁnﬂuencing thefr

© goals? . . @ ‘ .
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239, ADS ALONE WON'T WIN NEGRO MARKET, H. S. Russell. Advertising Age, ;.

Vol. 34 Octaber 21, 1963, pp 3 and 130..° Advegtising Age, 740 Rusht, , Chica.go,
nl.’ 60611. & N\

Advertising alone, unaccompanied by a. total markeﬁng program’ could-be
misconstrued and would not win the Negro market. ‘The foundation of a Negro
m‘arketing program intludes every: medium open employment and adfancement at .-
all levels ) \ . S

- - s [

“/

‘ “ )
240, AIDING THE POOR, .The Wall Street Journa.l VoI 17»6 January 4 1968
pp 1 and 18, The Wall Street Journal, 30 Broad Street, New-York, N. Y. 10004

The article cites numerods cases of unethical ‘and fraudu}ént business

. practldas igvolving the poor. "It also discusses possible social and lega.l actions
a imed at remedying these condiﬁons )

a . s 77
241, AMERICA'S RACIAL cmsrs Currént Magazine, September 1967, pp. 6-12.
Current Magg.zine 905 Madisbn Ave , New Ybrk N. Y. 10021 '

: Q/ Explores the fajlure of Ameriea to meet the cnsis and makes three- specifm

recommendﬁtions provide jobs, family allowance for the poor,- and;r@uilding .
" of our burnt-out neighborhoods . . Yot

. '- [ J’ I 4 . : : o

S , - L , - B
242..  ARE WE REALLY FAQWG UP TO THE POVERTY ISSUE, ,John B Parrish.
" Social Science, Vol. 43, No. 2, April 1968, pp: 74 80. Social séience The Social
Science Publishing Company, Inc., Winfield, Kansas 67156

Poverty iran over-all 3ense is not increasing ‘Despite progress. in dem;g
wiﬂi erty, there are two poverty policy mistakes: a) overacting and b) underacting.

* N .
o d -

2‘43. BETTER BUSINESS BUREAU ALTER§ APPROACH. New York Timés, *.
* October 10,-1967, p. 67. New York Times, 229 West 43rd St. , New York, I\;— Y.
10036. . N , . L e

Describes various ways the Better Business ‘Bureau is prowding help for
. the disadvantaged poor before.they.purchase. Materi is also available from the
-Better Business Bilreau main office on a;project for dbtablishing B.'B. B, qpei*ations‘
" i{n Harlem, L
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. 24’1 ETTER DEAL FOR ETTO SHOPPERS. . Fredenck D. smrdwant. .
Harvdr ifess'Review, #ol/46, March-April 1968, pp. 130-139, Harvard. - (.
¢ A Business Review ._,Bepﬂi: Service, Soldiers" F1e1’d Boston, Mass. 02165 , ’,
L . 'I‘his paper presents an overview of the ﬁndmgs from a studynf bu%mess-

A ] 0,0“'
N consuier rélations in the dJsadvantaged areas of south central and eat Los Angeles,
" .. . Based on sgme 3, 000 interviews and observationsthe article’ illustrates the
‘ -diriemma of‘the Peorest segments of our society being served by the most inefficient

T *gnd exploitive meinbers of the nafon's distribution system. A proposal is offered /

*ff, *  to révolutionize the economic structure of ghetto areas, . i e
T o - ) - “ ' ” . 'R 4
. o . B T » . ,' N . . Y . ot

s ! ’ ‘
SR N 245. : BLACKC ISM AT WORK. Lepn H. Sulhvan U.S. News and World ’
Rego , February 17} .pp. 60-67. U.S. News and World Report, United States

o NewsﬁBuﬂdmg, 2300 N St N, W., Washington, D‘/ 20037. 50¢, .. - .
) - ¢ 7 An 1nterqiew with Leon H. Sullﬁran who has used his &hurch as the base for

] .

. a drive to provide jobs apd training fa! the "hard core" poor”® Pertmns d1rectly to

L Lt:hvs’Pliﬂ.adelphw”a,rea. . - E -
¢ é&"*« 246, . BLAGK CAP ALISM: PROSPECTS AND PROBLEMS: Whitneydf, Young,
than Glazer, Howard Samuels and Charlayne Hunter. Saturday Review, August.23,
|* . £1969, pp. 15 - 29+," Saturday Review, Satyrday Renew, Inc,, 380 Madison Ave., .
New v York, N Y:~10017. 506, _ % d . ‘ - a
o~ ‘ A symposmm qn the SOClal and economlc significance of ‘black caplta.hsm ’ C

g , -inclyding p ax)le programs, the -current“»f\xlure o{ black capitilism, and the { -
S emer rs m black capltahsm. : : '

R
3

R X e . o
4 . . . . 2

L 4 .
‘: c - -4
e 247 1s BLACK CAPITALISM THE A §WER? Busmess Week August3 1968, -

. 60 = “Bli- McGraw-Hill Pu.bhshing Co. Inc.,sso West42nd St., New Yoa‘k
P .. Y. 10036 .

.

R ) This arficle summanzes the major prov%smns of §enabe Bill 3876 whlch . » ' .

‘is desiénbd to create commumty development corporatlons te uplift the econgmic*,

" . - and#6cIal structure of disadvantaged areas through a process of community self-
e@;mination e ' s S W

g, ety e s e e AL

U . - hd ¢ \J ¢

UL 248, BUSINE;S AMID URBAN CRISIS. TheNational Industrial Conference’
LT ﬁoa:d Studi¢s in Public Affairs, No. 3, October 1 he Natienal Industna.l g
ConferenceB d, 845‘Th1rd Ave., N wYork N. Y. 10022, - 80 p. -

.
ot SRS Delcrws what 356 Amerlc firms are-&oing te cotmbat blems of
&0 - the cities. - : s
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249, A BUSINESS.DEVELOPMENT PROGRAM FOR OUR POVERTY AREAS.’

“Robert F. Kenné‘dya Coggess{onal Record, 90th Congress, Se@essmn . %
May 29, 1968,.pp. 1-4..(outofprint) B

Sena.tor Kennedy's program is outlmed The progra;n 1s designed to

".

' attractbuplness investment to slunr areas. - o S

"
* - a

¢ . e ,
N R
S 256.\, BUSINESS MUST PUT-UP, Leland Hazardy Harvard Business Review,
, Jamary- February 1968, p. ‘2. Harvard Business Review ReprTnb .
ce, Soldiers Field, Boston, Mass. 02163 ’ .

3

" former of whlcb buslnpéh must deal'with before governmeit takes over and does
: inept job. He proposes formathn ofa Council of Bysiness for Social WelIare
4 X /ggcplore and direct efforts toeradlcate real poverty LR
: B . . - . . . ‘ . S .
2514 BUS]NESS SUPPQRT OF EDUCATION FOR THE DISADVANTAGED. John
Watson -and Grace Pnley. The Conference Board Record. National Industrial .

Conference Board, 845 Thxrd Ave. , New York, N. ~Ys 10022,

- Summary of the survey of 335 buswss firms to find out what they are
* doing to aid in Broviding increased opportunitlgp for learning amgng the’

B

N ~ . ’ N °
.\/ L ‘' : ’ ¢ o ’
. . . R
B
»

s o
25/ ‘BusmEss AND THE URBAN CRISIS Gerald L. Philhppe Natlona.l
Association of Manufacturges 72nd Apnual Congress of American In , .
December 4, 1967.. National Association of Manufacturers, 277 ve.',,"’
New~Yark, N Y, 10017, - . fo e

: J& ' The responsibihty of business'to the poor. Also 1ncluded is a slx- o
step guideline for progress. . : o, . .

o - , ‘ ; . . _\:. . -

oo y .~ e . .

e 253. , . THE BUSINESSMAN AND THE CI'I‘Y David L Birch. 1967, -
w’d 1 Iniversity, Graduate School of, Business Admiqistration Soldiers Field

Mass. 02163, 220 ) p.  $3.50,

£

L ] -

L ’ »
3

.M. Hazazﬂ.makes # distinction between real and reluﬁve pov_erty ~the .’

Jeducationally disadvantaged. ' .o

: " A group of gritings addressed to solving urbas and the role of ! .
bueiness and gov ent in attacldng these problems. Sel logre.phies‘ are

 included: ager each general area. ' L . .
: . ) e -~
7 - > » . . v
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“ 254, . THE BUSINESSMAN AND‘THE NEGRO, Fortune, Vol, 68 September
'.1963 pp. 97- 99and184-194 Time Inc., 540 North Midhigan Ave., Chicago,
<M, 6061]( [ .;

= . v .
.. What business éan do t5 help;é}vb problems of the Negro. ' .
+ 255 . CATALOG OF FEDERAL DOMESTIC ASSISTANCE, January 1969,

‘hiformation Center, Economic Qpportunity Otfice Executive Ofﬁce of the President,
. Waahmgton, D.C. 20506, 810 p, , , . v

Descripﬁon of Fedetal Governmenﬁ programs for furthering 800181 and
- economic progresd . o . 4 ‘

ra)

. . 0
« ' ¢ . L ‘ .
+ ' L 4 i ° * - ' ' o A
. 256, THE CHALLENGE OF HOPE, ' G, Cap}es. October 1967. '
< School of Business’ Administration, »Univérsity of Minnesota, ‘Minneapelis, Minn. x
o 55455 1:;p. ] : : Y

Explores acﬂon business inust take {p meet tﬁ(echauenge of the .
'd:lsadvaniiged ur minority groups. -In essence, he says that there is much to .-
dointhis ared, andbusiliess mustdoit. s e . )
Y . 7 < ’ i
. ,a.\, 257, CHARITY POVERTY AND RACE - Harold A, Nelgon M Fall 1968
e “pp. 303 - 316. Phﬂ R Atlanta Univer’sity, 223 Chestnut Street South West Atlania

Georgia 30314, $1.00."

\ A cﬁscussion on the nature tgf charig especially as related to the current
’ povertyaracq ‘situation; Féels that e difficulty of the problems involved may
ipredlude bbntinued charity o -

-

— . ’

™

. L

. $ Ess A (?OMMERGIAL STRUCTURE MODEL FOR DEI\ ED NE{GHBonnoons.
};‘ . WilliamE Cot, Jr. Jowrnal of Marketing, Vol. 33, July 1969, %, 1 - 9, Journal

7 * of Mar@gg, American Marketing Assgociation, 230 North Michigan Avenug, Ch:lcago
- »m 60601.,$2.00. . . . Lo

L This article pfesents a model for enalyzing potent:lal demanh"a.nd planping o
o the commercial structuré of a ghetto area, - ‘

) - J. . ~ , “ * ‘e
. N 4 . l . .
‘ 259. ‘ CONSUMER ACTION AND THE WAR ON POVERTY 1965 Otﬂce of

) Eoonomtc Opportunity, Community Action Program, and the Presldent's Coxgnlttee )
o on Consnfner Interest. (out of pant) . '

. .
4 L] A . f .
. -
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260. CONSU'MER CREDH AND THE LOW= INCOME CONSUMER Wllllak
G. Kaye, et. al. November 1969, pp. '2-105. The Urban €oalition, Williamy «

G. Kaye and.Assoclates, 11717 Magruder Lane, Rockvﬂle Maryland 20052,

A study (1 05 pages) of selected act1v1t1es -by commercial banks, credit
unions, and refailers 4o make consumer credit,. consumer counseling, and
consumer educaﬁon available to low-mcome persons.

- %

> o o ! ' e * h

F . . M 1 . . . PR
261. COOPERATIVES IN THE GHETTO. - William E, Cox, Jr., and Sue R.
Sei August 26, 1969, 17 p: This paper was presented at the 1969 Fall

in Cincinnati-en Au

‘ Conference of ‘the American Marketmg&ssocl guft 26,
1969, Professor;William E, Cox, Jr. , Ca.se estern UaneI‘SIty, Cleveland,.

-

Ohio, 44106, - <

Thls paper investagates the feas1bﬂ1ty of the consumer éooperatrve as a
means of 1mproving ~markéting servxces to residents of econommally—depressed
urban areas. .

'] . - .
, ,2'62. ) ”DECEPTI%TN THE MARKET PLACE OF THE POOR: TI&iROLE B
" OF THE FEDERAL DE COMMISSION, Ma:ryanrchn‘er Jones., An address
before the Zonta Club of Washington, June 22, 1966,.pp. 1-27, Federal Trade
Commission, Legal and Puﬂhcauons 0ff1ce Room 130, Washington, D, C
20580, ~ Free,. ~ . .

This pa‘per r’eviews the studies conducted by the Federal Trade Comm1s-
sion and corréctwe actions 1mtiabed by that agency.

,‘»

L }

-
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23.  DOES YQUR SALES FORCE KNOW HOW TO SELL ’I‘H'E NEGRO TRADE?
John H, Johnsow. ' Managedfent Review, Vol. 41, nily 1952, pp. 449-450,
Managgnent Review 1515. Broadway, Times Square, New York, N. Y. 10036.

c '/ In the: article the author bnggs up the reasons bohind the pobr performance
of salesmen who deal with the Negro market, A phﬂosophy and a list of ‘what
salesmen should and should not do are provided. L
)

~

4

' 264,  DRIVE TO SET NEGROES UP IN BUSINESS. U.S. News and World
Report,” ‘Vol.’ 57, August 31, 1964, p. 82. U.'S. News and World Report, 2300
N. St., N W., Washington, D, C. -20037. N

: D!sousses a government , stressing easy‘credit to encOurage
Neg'roes bo begi.n new business enterprises.» ~ )

.
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265 . . EDITORIAL ON MARSHALL PLAN FOR:CITY SLUMS 8 RONG
EMPHASJS'ON ROLE OF PRIVATE ENTERPRISE. _The Wall Streef Jpurnal
Vol. 170, August 1Q, 1967 p. 12, The Wall Street Joir'nal, 30 ‘Broaq st., :
New- York, N Y. 10004, . .
v < : T e

266, EFFECT OF THE PILOT FOOD STAMP PROGRAM ON THE RETALL -
FOOD STORE SALES. U.S. Dept. of Agncult:ure Marketing Economics Divjsion,

-

Agricultural Economic RepOrt No. 8, U.S. Dept. of A culture, Wa.sl;d.ngton D.C.

_"20805, 13 p. Free (out of print) )
" . . This report shows changes in total retail sales and sales of . sefected

‘ ., food groups noting an overall dollar gales increase of 8 percent for stores ih the-

pﬂot'Food Sta.mp Program, Available for various areas in the U,S., -

-~ - N
- N L LI h P) -
~

. 267, EMPLOYM-ENT OF THE DISADVANTAGED (SUPER MARKETS). 1968,

Super Market Institute, 200 Easf Ontario St., Chicago, Ije* 60611, J2 P

L

R\?he super mark"‘ industry in empl@mg the disadvanmged. Covers

recruitment election, trzumng norms, supervis:on and advanoement.

~

@

. ——
268, . - THE FEDERAL TRADE COMMISSION-AND CONSUMER C,REDIT

MaryGardiner ones. April 4, 1968. Fegeral Trade’ Comnussion Legal and.
Pubhcaﬁoxfs ce, Room 130, Washington, D,C. U580, 14 p. Free.

A descr1pt:xon of a ﬁederal TradesCommigsion study on consumer credxt
‘to low—income consumers ang some suggested solutions. >

.
t

- 269, A FEDERAL TRADE COMMISSIONER LOOKS AT FRANCHISING. .

Mary dirier Jones. September 7, 1968. Federa.l TradeCommission Legal
and Publications Office, Room 130, Washing‘ton D.C.' 20580. 24 p. Free.

o How franchiging offers a viable tool for developing- the ‘economié hea.lth

of°the inner city, Offers ghet?to resldents a chance to parﬁoipate in the economic_

mainsueamofmer o‘ . e

.
> e
IS .- i

270. FIVE RISING YOUNG MEN TELL: WHAT I‘f"S .LIKE TO BE A'NEGRO

"IN MANAGEMENT. iness Management, Apgil 1966, -pp. 60-88.  °

Management Publislﬂng Group, Inc., 22 West Putnam, Greehwich Conn 06830

. Five Negro managers discuss what they-want from management} how
management bas erred in hiring and handl.tng Negroes, and’ what companies can do
'fo solve Negro problen'ls. . , . - .

; - L A * ‘
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" which should be considered before loca.ting a store fn an yrban renev?.l project. .

*

- 10017,

L v Ty . . . . f o L}

v e

»a

211., FOOD RETAILING lN URBAN RENEWAL AREAS Earl Ih Brown and. .
Byron D, ouver. Agricultural Economics Resea®, Vol 256, July 1968, 16 p.
Agricultural Economics Research, Department of Agricultural Economics, Cornell |,
University Agricultura] Experiment Station, New York State Collegt of Agriculture,
Cornell University, Ithaca, New York 14850. . .

‘- study represents a descnptive rather than a qua.ntimtive effort
Its intent 8 to give the food retailers-a general knowledge of some-of the factors

a,

-

-

272. . F‘.RANCHISE COMPANY DATA, FOR EQUAL, OPPORTUNITY IN . ;
BUSINESS, February 1968. " U. S. Dept..of Commerce, Busmess and Defense i
Services Administranon Washingbon,_ D.C.. 20230 124. )

»

‘B < -
Describes the franchise husifiess- ‘opportunities. %‘Eles firm using .

the franchise system of di;tribuhon. i R , .

R - .
. R R | . o
. . - .

273"  FRANCHISE COMPANY DATA FOR EQUAL 'OPPORTUNITY‘“IN BUSINESS,
. U. S, Dei of Commerce, Business & Defense Services Adm1mstrat10n July
1969, U, 'S, DWbt. of Commerce, Office of Marketmg, Washmgton D.C. 20230,

147 p. -

publicaﬁoh of this book is part of ghe over-all prog'ra.m of the
f Commerce to assist minority groups, This publication hsg
franchisors who do not discnminate on the basis of race, color, rehglon .Or natlonal

‘origin in the availability, terms, réquirements .and cond;tmns md;r which the

'franchiseé are available. ‘ . Y
. " . - “ ’ 1 " ) ?‘:4' © ) ' !
274, GIANT FOOD GOES AF'I'ER THE 'FORGOTTEN MARKET FOOd o

Topics, October 19686, P 32 F (J:] 205 East 42nd St., Ne'w York N Y

" Details about a riew store dpen
hood of Cardozo in Washington, D. C.

.

14 - .- - . .

— . R S WL e et ,
» .

275, HARLEM'S FIRST CO-OP SUPERMARKET .GETS FINANCIAL
BACKING FROM BIG BUSINESS. Business Week, Decem‘ber 30, 1067, p. 65.
McGraw-Hill Publishing Co., Inc., 330 Weqst 42nd St. New York N. Y,- ¢

10036, \ L R -
e Brief regort on efforts to open a cpnsumer cooperaﬁve supermarket in |
Harlem, ' S .
" . ¢ - . - '- . . . . ‘ .
S ' . =54 - A o .
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' .216.  HOW RALPHS ANSWERS LOS ANGELES MABKETING CHALLENGE.

it 4

‘&

L3

_I;_rg_gressive Grocer, - May 1967, pp, 172-192, gr,_qg"gssive Grocer. 420
Lexington Ave., New York, N. Y. 10017 ’ v :

Custeffiizing merchandmmg in lown.mcome areas. IﬁcludeS\
suggesﬁons on various merchand;sing prachces :

! . . . . . '
2717, - HOW STUDENTS ARE HELPING GHETTO BUSINESSMEN. - (Condensed
froin, Stanford Graduate Schoal of Business Bulletin, ) Management Review, Vol.
- 58, July 1969, pp. 59-62. Manage% Review, American Management-Associa-
tion, 137West 50th St., New York, N. Y. 10020. $1,50,

Accourt on how students can ang do help in ghetpo businesses.
1 . 1 4 ‘ -
2‘7‘ THE. IMPACT OF URBAN RENEWAL ON SMALL BUSINESS. The Hyde '
Pa.rk-Kenwood Case. BrianJ. Ly, Sandra J. Parsons, and Rutherford H.
Platt 1968, Center for Urban Studiés; he University of Chicago, Chicago,
Ol 60637. 264 P. - L.

Exa‘inination of the effects of u.rban.renewal on the small busmgssmen
- of Hyde Park-Kenwood (community of City of Cluca.go) - - 4 .

T h . _

- 3 . -
- B ) .

.' . Y

279, -, THE KERNER REPORT AND.THE FE L TRADE COMMISSION
Mary Gardmér Jonmes. April 26, 1968, Federal de Commission. Iaegal and
Pubhcaﬁons Office, Room 130, Washington, D.C. 20580, Free.

* * An address by Mary Gardiner J ones' before The City Club of Cleveland,

Cleveland, Ohio. What the Federal Trade Commission can do about the problem -

- vof-sales and credit practices in the innér city. ) . .

] ?
380,  THE-LIMITS OF BL.ACK CAPITALISM. Freferick D. Shurdivant,
Harvard Businesi Review, Japuary-February 1969, p’.23. Harvard Business
Review, Reprint Service, Soldun's Field, Boston, Mass 02163, -

.The article calls for balanced approach to ghetto development mvolving .
maximum commumity participation and interaction with the outside ‘society.
Exa.mples of successful proa'ams are’cited based on this approach

-

" 281, mrokfm INCOME NEGRO FAMILY IN SAINT PAUL. Robert E.

\‘l

Btaples. 1967, St. Paul ‘Urban, League, 65 East Kellogg Blvd., St Paul, Minn,
55101 48 p. y .

This study was made to cla*y and to chll aﬁ.entlon to conditions
p:revaﬂing within the low income’ Negro famfilies in Sf., Paul. It contains recom-
mendimona for a.ctlon and.a comprehensiVe bibliography. . ~

ﬂsx
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* 282, MAKING CAPITALISM WORK IN TMWRGHETTOS. Louis L. Allen,
Harvard Business Review, Vol, 47»No. 3, May-June, 1969, pp. 83-92, . -~ .
-* Harvard Business Review, School of Business Adm1mstrat10n, Harvard Univer- ,
sity, Soldiers’Fie¢l,” Boston, Mass, - 02163, ’ 1. -

The best economic tool we have ever haé is good, old fashmned
‘no-nonsens€ capitalism. It is up.to those of us who have lea.rned 1t to pass it on
to those who«wvould use it if they could learn how, 7

-

283, MAKING IT IN A GHETTO SUP Chain Store Age, Septembepl&ﬁ'l;-_‘ﬁ,
p. 84. Chain Store Age, 2 Park Ave,, N York, N. Y. 10016, .

Report*on the operauons of the R Farms. super market, Bedfor.d-
Stuyvesant, N, Y., including the problems of ﬁhancmg and-insurance, o

.
- - . »
‘..- L /' ‘ ' ‘ ‘ oo e
< L]

* 284, THE MARKETER IN THE GHETTO. Roy Adexander. Industtihl Marketing,

Vol. 54, No. 10, Octeber 1969, pp. 69 - 72. Industrial Marketing, Advertising
Pubhcaﬁons, Inc., 740 North Rus’h Sn'eet .Chicago, 11, ,60611.

i - )

. The de’mlled story of Leonard Sucsy's w,ork in New York's Spanish e
Harlem, Itisah ;a.gcount e building of a low-income hoh‘éihg projegt.
oL . v b ) .. . y
Y 4

S 285. | MARKETING RESEARCH IN THE INNER CIT¥, Fred C. Allvme, Alan R .
. Andreasen and Frederick D.’ ‘Sturdjvant. Mukethg's Involvement in Sociéty and the
Economy, Philip R. McDonald, ed. American Marketing Associauon, 230 North
Michigan Ave,, Chicago, I, 60601 v, - . v

&e-

' * This, paper seeks to~outlme some of the rgblems afnd opportumnes facing
researchers in the area of the structure and ‘peima.nce of the markeung system as
it affects the nation's flisadvantaged, . : . ,
" o . ' 3 3 L R . : .
, f “« . 7 LR 3 . ] . . -
286. ' MERCHANDISING. * Supermarket News, - June 5, 1967.- Sﬁerrﬁaz‘ket News, S
7:East 12th St., New York, N,.Y: 10003, . . T,

, Results of a sur‘vey of food retailers in e’ightmeu'opoliban ‘areas on the
T - advantages anq disadvantages of operating sgper matkets in'urban co‘re areas.

. —

-

<t ‘287 : NATPNAL CHAIN PLANNED BY NEW ALL-NEGRO F, M. Suggrmarket
o , February 13, 1967, p, 35, Supermaﬁcet News, 7 East 126h¥t., New Yok, -,
S -xY 10003, L ) , > , SN o

T ™~

. b R
R Information concerning all- Negro super market chain --Jet Food,/porpora- \_‘
tlod. Includes.some reference to training s@re personnel t.hrough g,nti-poverty pro-- -
grams. , ] -
. oL &, - . D
e e e oL
. : R N . ,' . - ’. ‘ .»' -
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- 288, 'THE NEGRO AND THE CITY. 1968. Time-Life Books (Division of Time,
- Inc, ), Time and Life Building, New ¥York, N. Y. 10020, $1,50, . .

The ‘articles coniained in this book were adapted from a special issue of
X Fbrt\me on$ '"Business and the Urban Crisis. " . They exploit apathy as the cause of
violence and call for business to solve the problems, - :

-

>

- 289, NEGRO-OWNED SHOPPING CENTER SET TO OPEN WITH SIX WHITE
COMPANIES, Peter H. BinZen. The Sunday Bulletin, September 15, 1968, p. L.
The Sunday Bulletin, 30th & Market St., Philadelphia, Pa, 19101, v

.

A story of the opening of Progress Plaza 1F Philadelphia; 16 firms :
leased 63, 000 square feet of space .

ot

. 290, . NEW APPROACHES CLICKINGHETTOS imrmark ¢ N News, Augustl
1966, p. 31. Supermarket News, 7 East 12th St., New York, N."v. 10003,

Merehandpmg policies of Pan-Amencan Supermarkets New York N. Y.
in low-income neighborhoods, | I . _ P
~ ] N ‘ . » . R
] / R " .
. 2915 NEW CHAIN FOR GHETTO SHOPPRS Chaip Store Age March 1968,
pp. 78-83. Chain Store Age, -2 Park Ave., New York, N, Y. 1001e,

Details about Super Jet Foods, Baltimore a- Negro-owned fmanced and
operated store, . , , © "

. . ¢ \j N Q ) . v N " —_
" 292, "’I‘HE NEW MOOD OF THE}EGRO ‘SOME IMPLICATIONS FOR MARKET
DEVELOPERS ‘H. Naylor Fitzhugh, September 23, 1963. Howard Umyersu:y, '

P. O. Bm:2826 Washingw’c 20001,

A study of significant dimensions of the current civil nghts program and
its i.nM:t on the'Negro market. Describes specific goals of the program in‘relation
Y 4 to equal eﬁployment opportunities, Cautious Negro market developers regarding
unwise use of pressure group tactics. Urgés intensive preparatioq and pursuits of
- the "'new type of nonracially specialized posts, " T T *

i . , ’ '
* 203, ﬁEvg PERSPECTIVES O POVERTY, Atthur B, Shstak and Wlllia.m
mberg, eds., 1965, entice- Inc. , Englewood Cliffs, N. J. 17631,
84 p. $1.495 ) .
A collection of 18 articles covering poverty, its preblems, ‘and N
recommendations to cure the problems. it contains an annotated bibliography.

-57-
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, 294,  OWNERSHIP BRINGS DIGNITY. H'erl;p T. Smith, 1967.° Jet Food .
F - (Corporation, 1114 Mondawmin Concourse,. Baltimore, ‘Md. 21215, -

An mvihtion to Negro individuals or groups living in a central-city to -
manage, operate or own a food market,

’

* 295 PROFIT VERSUS PRIDE: THE TROUBLE WITH BLACK CAPITALISM.
Andrew F. Brimmer, ‘Nation's Business, May 1969, pp~78 - 79. Natlon's Business,
. Chamber of Commerce of the United States, 1615 H. St\North West, Washington, .
D. C 20006 ‘(out of print) . ° \

" Points out the dual market effect ct racial discrimination and segregatlon
Urges a fully integrated, national economy: - #§ . . ,

L]
S . - -

-+ 296. A PHOENIX TO RISE IN WATTS. Les Gilhert. Supermarket News,
Kugust 19, 1968. Supermarket News, 7 East 12th St., New York, ‘N. Y. 10003,

Building a sl}(!pping center in Watts with cooperation of black and white,

S , Storyorftheplansfbrtheretaﬂcenter : ,

L}

-

207, . PROGRAMS IN AID OF THE POOR. Sar A. Levitan. 1965. W. E.
Upjolm Institute for Employment Redearch 300 Westnedge Ave., Kalaimazoo,
. Mieh. 49007, 5 - ' e
/ . , S .
/7 N

i . ’ . o, L.
298, PROPERTY PRIDE NEED SPURS DRIVE FOR NEGRO-OWNED STORES.
Supenﬁa'ket News, October 17, 1966, P 23.. Supermarket News, 7 East 12th St.
' New York, N. Y. 10003

Article degcribes super markets organized by the Southern Chnistian
*  Leadership Couference in Atlanta, Georgla. . o *

- 3 {
¢ ¥
299, THE RETAILERS THE &HETTO AND THE GOVEBNMENT Merohandisg
Week, December 11, 1967, pp. ‘6 -1, McGraw-Hlll Publishidg Co. , Inc., 330.West
42nd St., New York, N. Y: 10036.

o This artfdje consists of the: findings of a seties of interviews witlf retaﬂers

in various parts of the country reacttng to the*kind of program recommended by
pator Robert Kennedy . ‘ ) . '
R ‘ . ' - ’

300. - " SECOND PROGRESS REPORT.. Chicago Economic Development Cor-

poration, 1968= Chicago Economic Development Corporation 343 South Dearborn 8t., "

v’ [ UV

liy

#

L e,

Chieago Ill. .60604, 60 p. ;
A report of the efforts of this group in 1mproving the lqw-incoune
o situatlon, dwelling primarily on business operatlons ‘such as franc ‘operations.
= : ? . .Sé . @ .
' »
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301, ,  SHOULD SUPERMARKETS TAKE A NEW LOOK AT URBAN AREAS?
Food Topics, Vol 22, Fehruary 1967, pp. 10-22. Food Topics, 205 East 42nd

-

St., New York, N. Y. 100i7.

0

s The article considers the problems of doing business in urban areas
R _ (especia,ﬂyiow-incomé,neighborhoods) and points to the profit potential in sugh *
. areas. The opiniofl is expre®sed that the private sector had better move into
~ these areas or be forced with undesirable actions by the government,

-, .

,
3

302, . SOCIAL CHANGE AND THE MAINSTREAM OF AMERICAN SOCIETY,
Summary of address by Dr. Herbert Streiner, Jan 14, 1966. W. E. Upjohn

Institute fer"Pmployment Researeh, 300 Westnedge Ave., Kalamazoo, Mich. 49007,

_ .. Assesses social programs as they relat to riots, The opinidn is that
many fail to attain their goals because of the lack of leadership and will-power,

4
hd ' . ‘ . . v - /L‘”\

* 303, ', SOURCES'OF CARITAL FOR INNER CITY BUSINESS. ‘Thomas A. Klein,
Prepared for American Marketing Symposium On Inner City Marﬁeﬁng, Buffalo,
New York, June 5,.1970. American Marketing Association, 230 N, Michigan Ave.,
Chicago, O 60601, R a :

. Emphasis on financial aspects of inner ¢ity business. Cost and benefit
congiderations. Framework of a policy model dealing with supply of capital.

-
]

-

304, STRATEGIES AGAINST POVERTY. Frank Reissman, Random House,
- 201 East 50th Street, New York; N. Y. 10022, $6. 95. © e .

Analyzes three basic approaches to the solution of the poverty problems.

* 305" SUMMARY IN THE CITY. Mary flole. P. J. Kenedy & Sons. 866

Third Avenue; New York, N. Y. 10022, 5 L -

. _ Tells the' story of Monsignor F X %nti{:oveft;} program which consists,
% of providing centers aimed at giving the %‘a} .,’gense of dignity. -
) - . i U . T do L

,‘.-, LN a ’ ) » 5 3\ - . ‘

w3067 SUPER JET FOOD STORE - An Qeriment in Marketing h.ﬁprovement in
the Inner City. Joseph Arendt (under supervision of Robert Buzze]). August 1969,
17 p. (Appendix, 6 p.) Graduate School of Business Administration, Harvard

3

»* -~ University, Soldiers Field, Boston, Mags,” 02163, - '

1) . ' .
, This ‘case study 1is one of a series intended to illustrate experimental
. ¢fforts to improve marketing facilities and services in inner city areas,

-

.- , > e -
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/h New York, and Washington. )

-

t
2 . . .
- At

307. © TENSION IN THE CH‘IES. James A, Baytom @Mhon Book Company,
401 Walnut 'Street, Philadelphla Penn. 19106 $5. 95, L i ..

Studies city government programs to cope w1th urban crisis in Atlanta,

!

! b
<
.

308, THERE IS NO EVIDENCE THAT POOR PAY HIGHER PRICES FOR
DRUGS. American Druggist Magazine, Vol. 154, August 1, 1966, p, 18.
American Druggist Migazine, 1790 Broadway, New York,” N, Y. 10019, .

Excerpts from a speech made by Mrs. Esther Peterson, then head of_
Commissgjon on Consumer Inteérests, before annual convention of NAACP
.MX® Peterson suggested the need for the Federal Government to take steps to
encoursge large retail and grocery chains to build in low-income areas. ‘

-

.

309, THREE DIVERSE GROUPS BACK NEW: HARLEM RETAIL CO-OP.
Supermarket News, Decémber 25, 1367, p. 14.’ Supermarket news, 7 East 12th

" St., New York, N. Y. 10003, - S , o
810, , THE URGENT NEED FOR CONSUMER PROTECTION FOR OUR INNER

QITIES. Mary Gardiner Jones, An address at the Ambassador Motor Hotel,
Minneapolis, Minn.., May 24 1968 Federal Trade Commission; Legal and
Publieations Office, Room 130 Washington, D.C. 20580, Free., - -

7
’ An exposition of consumer problems in low-income areas a.nd how .
business can cure th Y -‘ -

‘4 , - - PN
4 ¢ ’
311, | VITALIZE BLACK ENTERpmsg Robert B. McKeriie, Hafvard

Eninesjlew, Vol. 46, ‘September-October- 1968, pp. 88- 99: Harva.rd
Bus.lness Review Reprint Service 801diers Field, Boston Masgs. 02163

Cond:ltion of Negrog-owned busfness. Résponses to th; prob}em' role of
Negro groups, whit.g business,-federal government. Strategies for development.

-~

~ :

) *
3812, THE WAR ON POVERTY. Current Magazine;  September 1967, o
pp. 13+21, Current Magazlne 905 Mddison Ave. , New Yo:rk . Y. 10021, *

The artlcles 1nc1uded review what is needed to'succeed in helping our poor,

60 - ?‘ ‘
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313, IS WAR ON POVERTY BECOMING WAR ON BUSINESS? D, Hencke.
" Nation's Business, Vol. 54, March 1966, pp. 40-41 and 58-61, Nation' s_Business,
1615 H. St., N. W.,Washington D.C. 20006, -

- An 1nvest1gatlon by Nation's Business reveals thét a ‘national. -camphign
"is under way employing poverty program-workers to tell consumers what to buy,
“how muchto pay, and how to boycott firms, The author indicates that buginess
has moved to help the poverty iighters however tbis help has been limi

-

- P

314, WHAT THE WAR ON POVEHTY MEANS ‘TO AMERICANS AND TO-

ADVERTISERS Sargent Shriver. ‘American Association of Advertising Agencies
, Eastern Annual Conference, October 10-11, 1967. American Association of
"'ﬁadverﬁsmg ‘Agencies, 200 Park Ave., New York, N. Y. 10017.

- ™

Pow:
-Paying ci

ke concludes, is the understanding and involvement of prosperous,

Shriver urges us to help the ‘poor 'buy wisely, * What the War on
ediens who have little real contact with the poor,

r

- [ s

315. WHITE HELP FOR BLACK BUSINESS -Michael Brower and Doyle
Litlle, Harvard Business Review, Vol., 48, May-June, 19%0, pp.’ 4:16, 163-164
Harvard Business Review, Subscription Service Dep ent, 100 Tenth St.,
‘Des Mojnes, Jowa 50305, $12,00/yr.** .

;fte‘port ona research survey showing atutudes and activities of large ,
corporatlons in supporung minority ventures. o

PR

316. . WHOSE BLACK éAprrAnrsM? The Eeonogu\st March 1, 1969, pp, 39-40.
‘The Economist, The anneanist Building 25 St. Janles Street, LondonS’Wl 75¢ -

An article on the conﬂicti.ng ))rograms of the SBA and OEO.
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"y CROSS RE’FERENCES
- r

". Y Other Items which relate to (D) Solving th#Pro lems -

Progiams and, Potential Solutions are the iollowmg
. v /
\ : ‘

2., ., 129 . - 167

39" 141 ~ e

48 © e 143 179

49 145 - _A92

.62 147 207

63 : 154 - 213
155 - 215

127 158 230,
159 : 285




o - ES M1sce11aneous Entrles "’
_8i7, COMMUNITY DEVELOPMENT FQUNDATION INC., Comm&m
" Developmerit Foundation, Inor, In Tnational Office, 345 E, 4&[1& N&\"york
N, Y. Toose. .o . »

v

LI

~ Th1s orgamzatmn maintains a 11brary and serves as an'information
center on speciglized community devglopment prn‘clples pelicies, and proce-
~dures as applied to underdeveloped lcw-income or econom1ca.11y depressed

counues or'areas . * .

v ; T e

- o ﬂ ‘, e
318, A DIRECTORY URBAN RESEARCH S’?UDY CEN’I‘ERS o ,,1967 ’
. Joint Economic Commlttee Subcommﬂ:tee on Urban Affalrs. 77 ps- (out,ot print) R

. This bodklet g1ves. mformatlon on the. actlvit1es of the Urban Research
study Centdrs, names of‘ta.fi members, loc4tion of centers keqmpment availdble,
variety of reseaich cop1es studied and‘obJecuves of the suxdy groups. ,

v ‘,.o ) &
'} L ( ' e - . . v % . ' 4

»- . . ~

319 EQUIVALENT LEVELS OF LIVING A NEW APPRJACH TO SCALING
THE POVERTY LINE TO DIFEERENT FAMILY C CTERISTICS AND
PLACE OF RESIDENCE, Chap, 29, Rural Pov Ky in tht United: States: Report
"by the Président's National Adyidory Congmslon on Rural Poverty', May 1968:
' pp. 545-552. GPO. $5.75, ., . R <.

e ..,‘

] - The purpose of ﬂus per is o evaluate critically. the currentIy accepted
_ official poverty scale, to’ prdpoxe an alternative approach, aiid to present gome .’
~f1ﬁdings on this approach, - : £ 3

. A
g LN .o . * - .
- : - ‘.!,

. I *
320, « A FRAMEWORIC FOR THE ANAL IS OF II\I'I‘ER‘~UR53AN NE; RO-WHITE
ECONbMIC DIFFERENTIALS.{ Raymont #Franklin.. ‘Industrial and I8bor Relations
Review, Vol. 21 Aerll 1968 pp 867-374. Industrial and La_bor Relation.s Rgview,.

,eorpeu Univeflsity, Ithaca,. N. +Y. 14850. B S . -

.

-~

!

- e, "« Degree of preJud.ice againgt N‘oes as expressed in Negro—white income . 7
. ‘and o6t ﬁona-l-status differentials, depends on the degree of convemgence among

‘the sources of discnmination Includes consumers an employgrs v
‘ ) ) e .- - , @ '- ) . '-
321 " HQUSEHOLD RESEARCHAN URBAN CORE, Ge&rge Sterilieb.

"Journal OEﬂarketing‘ Wol. 32, .Iannary 1968, pp. 25228, Journﬁl ‘of Marketing,-
-230 chigap Ave.; Chicago, 0l. 6060}, "o .

J
- (.- ﬁ 'I‘hia article focuses’ on problems and approaches in interviewing in the
“‘urban c@ It deals ‘with sample composftion ob ng adequate interviewers
. ~and developingxﬁli questionnaire, Tﬂ opinion is ical marketing research
servites are lnadequate but that the problems can be overcgme through careful
h planmhg ,

o o 263 - 89
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196 - Harvard Univ sity Press, 79 Garden St., bridge, Mass» 02138
170 p’ $2 95 - ’ “ .‘

-

0" THE NEGRO IN BUSINESS. Howard Umver%a'u Business Guidance
and velopmen§ Center, (Wﬂford White), Howard Univ sity, Washington, D.C.

* " Coy o :" i y T Do . LI e
PR ) ‘ ‘ . T
‘ m 324“ 7 PHE NEGRO IN THE FIELD OF BUSINESS. * (An annotated Bibliography)

v rrhelma Y. Hallday. June 1970, mstitute for Minority Business Education,’
. P Q. cheez Howard University, Washington, -D.C. 20001, $2. 00,

b \' - This b1bhography of materials.on tle Negro in the field of pysiness hds . .

/"~ ..-* - baem prepared to serve as a current source pf information for persons rested

;*’ : ’,( in the areas includéed. -Bome older sources have been.put in to provide back- .o
- . . grofmd, help éxplaid attitudes, or show the wuon of developments. . ° L.

Lt R P ) . ' - ) .

st h'j:'}" . P . ! ) xl ¢ ' ‘Y

\f 328, A QUARTERLY LIOGR.APHY ON CULTURAL DIFFERENCES. Pre--
. Lr - pared by California State TaTy, Sacramente. ListNo. 16, April 1968, p. 15."
e Trajnii.ng Division, State. Personnel Bﬁrd, 801 Capitol Mall Safcramento Ca.hf
v les81d, w :

L R A bibliography which c‘Ontains a numher of ftems which re1a4:e to low- p
A 'income market;ng P . ot ~ -
. .+.4g6. ‘THORNS ONTHE YELLOW ROSE OP;EXAS Robert Coles and Harry
= o, Huge. The New Republic, April 18, 1969, pp. 13-17. The New Republic,

’ Harrison-l;laine of Newaersey, Inc., 1244 19th Street Nari\yest Wash:.
D.C. 20036, 40¢.

. S 4
A . A survey article pointing out the greatdisparity bebwieén the wealth of .-
. Yy
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Late Items L T :

_* %8a.” MARKETING INSTITUTIONS AND THEIR ROLE IN FHE GHETTO. . Robéii
7 . Little. Spring 1969, Graduate School of Business Adminisfration and School of
’ Businegs Achn.inisn'ation Department of Marketing, Transportatlon, and Internatlona.l r.

BllsiWS, University of Washington, Seattle;; Washington 98105..
Worlung Bibliography . - : -
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“# 326b. THE QR: A SELECTED BBLIOGEA’PHY. Peter R.-Maida ana%fn L,
" McOoy \GP? 2 -

This.Btbliography is a selected compilation o?'ffteramre dee.ling w1th
' . aapects of poverty in the United States
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